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Report Content

Introduction

• Global Trends 2023

'ME' MENTALITY

• What to expect

• Consumer data

• Regional indicators to watch

• Now: Words of Change

• Next: Indonesian Disney Princess

• Future: Hijab Cosplayers

• Trend Drivers to watch: Rights and Identity

POWER TO THE PEOPLE

• What to expect

• Consumer data

• Regional indicators to watch

• Now: Value of Your Vote

• Next: Mind Strength Insurance

• Future: Blockchain Social Network

• Trend Drivers to watch: Identity, Value and Rights

HYPER FATIGUE

• What to expect

• Consumer data

• Regional indicators to watch

• Now: Coffee Therapy

• Next: The Little Nyonya

• Future: Next Level Movie Experience

• Trend Drivers to watch: Wellbeing, Technology and Experiences

INTERNATIONAL LOCALISM

• What to expect
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• Consumer data

• Regional indicators to watch

• Now: Tofu Waste Transformation

• Next: Premium Soap with Hemp and Prebiotics

• Future: Laz Halal

• Trend Drivers to watch: Identity, Surroundings and Value

INTENTIONAL SPENDING

• What to expect

• Consumer data

• Regional indicators to watch

• Now: Rent Your Tech

• Next: Fresh from the Farm

• Future: Climate Action Data Trust

• Trend Drivers to watch: Value, Surroundings and Technology
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Disclaimer
This is marketing intelligence published by Mintel.
The consumer research exclusively commissioned
by Mintel was conducted by a Thai licensed market
survey agent (See Research Methodology for more
information).

Terms and Conditions of use
Any use and/or copying of this document is subject
to Mintel‘s standard terms and conditions, which are
available at http://www.mintel.com/terms

If you have any questions regarding usage of this
document please contact your account manager or
call your local helpdesk.

Published by Mintel Group Ltd
www.mintel.com

Help desk
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US +1 (312) 932 0600

Australia +61 (0)2 8284 8100

China +86 (21) 6386 6609

India +91 22 4090 7217

Japan +81 (3) 6228 6595

Singapore +65 (0)6 818 9850

2023 GLOBAL CONSUMER TRENDS: SOUTHEAST ASIA

© 2024 Mintel Group Ltd. All Rights Reserved.

https://help.mintel.com/en/articles/6193685
https://help.mintel.com/en/articles/6193685
http://www.mintel.com/terms
https://www.mintel.com

	2023 Global Consumer Trends: Southeast Asia
	Report Content
	
	'me' Mentality
	Power to the people
	Hyper fatigue
	International localism
	Intentional Spending


