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Americans remain
dedicated to ensuring
their pets' wellbeing,
even in the face of rising
prices; prioritizing mental
health, wellness and
shared experiences.

America's Pet Owners - US - 2023

This report looks at the following areas:

• Profiles of American pet owners
• Motivations for getting a pet and approach to
pet ownership
• Utilization of pet services
• Adoption of pet-specific technology
• Medical conditions impacting pets
• Pet owner attitudes toward pet wellbeing,
value, travel and sustainability
• Sales and market share of pet products and
services
• Trends influencing the pet care market

Overview

Steep price hikes and economic volatility are putting a strain on the historically robust pet
care market, forcing some pet owners to cut back on discretionary supplies and premium
products and brands. Still, despite this turbulence, pet owners are dedicated to treating their
pets well, even if it means spending less elsewhere. Growth in the pet market is predicted to
continue into 2028, though at a more moderate pace as the sting of inflation softens and
prices stabilize.

The pet market brims with opportunities that cater to both pets and their owners, particularly
as post-pandemic lifestyles resume. Today's pet owners want to be assured of product quality
and healthfulness while also holding brands accountable for being transparent and
sustainable in their business practices.
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Additionally, sectors like travel and hospitality have a chance to tap into this market by
providing pet-inclusive experiences, accommodating pet owners who want to share
memories with their companions on the go.
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Report Content

EXECUTIVE SUMMARY

• What you need to know

• Consumer trends: key takeaways

• Outlook for pet owners

• Opportunities

CONSUMER INSIGHTS

Consumer fast facts

Pet ownership and acquisition

• Majority of US households own pets

- Graph 1: pet ownership, 2023

• Pet ownership ticks up

- Graph 2: pet ownership, 2020-23

• Pet owners are diverse but parents represent strategic target

• Pet ownership cuts across demographics

• Opportunity to cater to multi-cat households

- Graph 3: number of dogs and cats owned, 2023

• Adoption drives acquisition

- Graph 4: acquisition source for dogs and cats, 2023

• Ethics and emotion support adoption

- Graph 5: attitudes toward adoption and pet acquisition, 2023

• Shoppers reward brands that align with their values

Pet owner motivations

• Companionship motivates ownership

• Need for companionship extends outside the home

- Graph 6: motivations for owning a pet, 2023

• Pets can support transition to college

• Motivations shift with lifestage

- Graph 7: select motivations for owning a pet, by age, 2023

• Pet care brands can aid the aging population

• Reach new and future owners through fitness

- Graph 8: motivations for getting a pet - wanted an exercise buddy, by acquisition period, 2023
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• Get fit and make friends with Fido

Pet services

• Vet visits drive the services market

- Graph 9: pet services used in the past 12 months, 2023

• Rising vet costs propel pet insurance market

- Graph 10: use of pet health insurance in past 12 months, 2022 and 2023

• Provide subscribers with transparency and flexibility

• Dog owners sustain services market

- Graph 11: select pet services used in past 12 months, by exclusive pet owned, 2023

• Post-pandemic schedules fuel demand for services

Technology and pets

• Room for technology to grow in pet care

- Graph 12: technology and pets, 2023

• Use of technology sees increase as post-pandemic lifestyles resume

- Graph 13: technology and pets, 2022-23

• Technology has to provide value

• Smart devices track pet health and offer customized care

• Busy parents rely on technology

- Graph 14: use of pet technology, by parental status, 2023

• Integrate technology to support child and pet

• Target innovation toward future owners and multi-pet households

- Graph 15: use of select pet technology, by multi-pet and future owners, 2023

Pet medical conditions

• Mental health market for pets poised to grow

- Graph 16: pet medical conditions, 2023

• Uptick in leading medical conditions

- Graph 17: pet medical conditions, 2022-23

• Help pet owners support pet wellbeing without premium price tags

• Pet health issues mimic owners

- Graph 18: select pet medical conditions, by age, 2023

• Young adults are stressed, so are their pets

• More dogs, more problems

- Graph 19: select pet medical conditions, by dog ownership, 2023

• Obesity most prevalent in multi-cat homes

- Graph 20: pet medical conditions – obesity, by dog and cat ownership, 2023

• Offer bespoke solutions to maintain pet health
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Attitudes and behaviors toward pet ownership

• Provide pets and owners with consistency and stability

- Graph 21: attitudes toward pet routine, 2023

• Pet owners won't compromise on quality

- Graph 22: attitudes toward spending and shopping for pets, 2023

• Young adults want to save without sacrifice

- Graph 23: attitudes toward spending and shopping for pets – any agree, by age, 2023

• Leverage social media to point shoppers toward savings

• Dog owners want companionship away from home

• Get pets jet-set ready

- Graph 24: attitudes toward traveling with pets, 2023

• Target future dog owners through travel

- Graph 25: attitudes toward traveling with pets – any agree, by exclusive and future ownership, 2023

• Good for planet and pet

- Graph 26: attitudes toward natural products and sustainability, 2023

• Appeal to overwhelmed shoppers with value-driven shopping and a clear mission

• Newest generation of pet owners focus on sustainability

- Graph 27: attitudes toward natural products and sustainability – any agree, by age, 2023

Approach to pet ownership

• Pets aren't a burden…until they interfere with young adults' plans

- Graph 28: attitudes toward pet hinderance, by age, 2023

• With age comes experience

- Graph 29: approach to getting tips/advice on being a pet parent, by age, 2023

• Dog owners want to socialize, cat owners want companionship

- Graph 30: approach to pet socialization, by exclusive pet ownership, 2023

• Foster companionship with cat enrichment tools

• Incentivize adoption for future owners

- Graph 31: attitudes toward pet adoption, by future ownership, 2023

• CSR initiatives benefit pets and owners

COMPETITIVE STRATEGIES

Launch activity and innovation

• Fresh pet food poised to shake-up category

• Fresh is best

• Cuteness and comedy combine to highlight fresh food benefits

• Premium private label merges quality with cost-savings
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• Private label reflects broader market trends

• Texting pets could be the future of tech

Marketing and advertising

• Pet retailing becomes more immersive

• Retailers rethink store formats

• Products and services accomodate on-the-go pets

Opportunities

• Opportunities in pet care

THE MARKET

Market context

• Positive trends in US economy persist despite turmoil

Market drivers

• Effects of inflation continue to impact spending

- Graph 32: Consumer Price Index change from previous period, 2021-23

• Pet care spending outpaces CPI

- Graph 33: average annual household spending on pet care products and services, 2018-23 (est)

• Financial situations put a pause on premiumization

- Graph 34: interest in finding ways to save money on pet care – any agree, by financial situation, 2023

• Pets carbon "pawprint" has negative environmental impact

• Consumers and brands are taking action

• Sustainability with benefits

Market size and forecast

• "Petflation" boosts spending on products and services

• Retail sales and forecast of pet care products and services

• Retail sales and forecast of pet care products and services at inflation-adjusted prices

Market segmentation

• Pet essentials command majority of category

- Graph 35: segment share of pet care products and services, 2023 (est)

• Pet food steals share from pet supplies

• Inflation lifts all segments

- Graph 36: total retail sales of pet care products and services, by segment, 2018-23 (est)

• Retail sales of pet products and services, by segment

• Rising prices and a focus on health drives pet food sales
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• Spending cools but is giving way to value-driven yet resilient growth

• Growth on goods stabilizes while services market still adjusting

• Mixed future for the services market

APPENDIX

• Market definition

• Market definition, continued

• Consumer research methodology

• Generations

• Abbreviations and terms

• Forecast

• Forecast fan chart
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by Mintel was conducted by Kantar Profiles (See
Research Methodology for more information).
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