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Enter the functional
coffee space with a
focus on mental
stimulation; use superior
quality to differentiate
for heavy users, and
strike a chord with Gen
Z's indulgence needs.

Coffee & RTD Coffee - Thai Consumer - 2023

This report looks at the following areas:

• Consumption of and interest in trying different
coffee formats
• Consumption frequency of coffee
• Attributes that are important when choosing a
coffee product
• Formulation choice in an ideal coffee drink
• Behaviours and attitudes regarding coffee
products
• Attributes in coffee that consumers would be
willing to pay more for

Overview

Coffee is an integral part of Thai consumers' lives, with nearly half of Thais (46%) drinking
coffee daily, and over a quarter (27%) consuming it more than once a day. While these
regular and heavy coffee users both rely on coffee for its caffeine, they differ on their
expertise and passion for coffee.

Caffeine-dependency is driving demand for functional coffee; it is notable that consumers
who are highly dependent on caffeine to get them through the day are willing to pay more
for coffee with added health benefits, underlying the perceived value in more-healthful
varieties and for coffee that provides more than just a mere caffeine kick. This Report outlines
the opportunity for functional RTD coffee.
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Moreover, coffee brands have an opportunity to differentiate with superior quality when
targeting Heavy Users who are evolving to become Connoisseurs; within this cohort, this
Report explores the growing prevalence of home-baristas.

Lastly, this Report examines the Gen Z coffee consumer, who makes up the occasional coffee
user group. Read on to gain insights into how brands can innovate to increase penetration
within these three coffee consumer cohorts.
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Report Content

EXECUTIVE SUMMARY

• Mintel's perspective

Key issues covered in this Report

• Overview

• The outlook for coffee & RTD coffee in Thailand

• Health is top-of-mind, with surging demand for mental stimulation

• While regular and heavy coffee users both rely on coffee for its caffeine, they differ on their expertise and passion

- Graph 1: agreement with select statements, by select consumption frequencies, 2023

• Caffeine dependency calls for functional coffee varieties

• Differentiate with superior quality for Heavy users

- Graph 2: important attributes when choosing a coffee product, Coffee Connoisseurs vs total, 2023

• Gen Zs are least likely to perceive RTD coffee as refreshing and flavorful

- Graph 3: attribute associations of RTD coffee, by generation, 2023

KEY TRENDS

• What you need to know

• Overview: launch activity in the Thai coffee and RTD coffee market

- Graph 4: % share of launches in select sub-categories, 2020-23

Health and wellness: surge in demand for mental stimulation

• Health is top-of-mind for Thais

- Graph 5: top three most important factors considered when choosing packaged food and/or drinks, 2022

• Consumers rationalise the added nutrition in food and drink

• Vitamin/mineral fortification claims are dominating the healthful positioning of Thai coffee products

- Graph 6: share of product launches in the hot beverage (coffee) and RTD iced coffee category, by claims, 2020-23

• New holistic wellness needs are on the rise: there is now surging demand for mental energy

- Graph 7: added benefits that will appeal when choosing food and drink products, 2023

• Global brands are getting bolder about coffee's mental energy benefits

• Global coffee brands are tapping into new occasions to position as a physical and mental stimulator

• Growing interest for food and drink that supports sleep will reshape caffeine consumption

- Graph 8: added benefits of appeal when choosing a food and drink product, 2019-23

• Caffeine's role in daily life is being re-evaluated, with a rise in caffeine-consciousness
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Craving for the 'authentic'

• Mintel Trend: The Real Thing

• Specialty coffee is evolving: conversations around single-origin coffee are continuing to boom in the Thai market

• Global coffee brands are promoting traceability to showcase authenticity

• Mintel Trend: Locavore

Demand for emotional indulgence

• Coffee's transition to 'soul food'

• The price of experience is growing

• The desire for new experiences sets expectations for flavour innovation

• Global coffee brands are innovating around indulgent and unique flavour varieties

WHAT CONSUMERS WANT AND WHY

• What you need to know

• Coffee is an integral part of Thais' lives

- Graph 9: consumption frequency of coffee, 2023

• Emphasise coffee's dynamic role in consumers' daily lives

• Efficiency in coffee making is key for Thai consumers

- Graph 10: consumption of different coffee formats, 2023

Two types of Thai coffee drinkers: Regular vs Heavy users

• While regular and heavy coffee users rely on coffee for its caffeine, they differ in their expertise and passion

- Graph 11: agreement with select statements, by select consumption frequency, 2023

• Regular users are predominantly Millennial working women

- Graph 12: consumers that drink coffee once a day, by gender and age, employment status, 2023

• Heavy users are predominantly urban working affluent Gen Xers

- Graph 13: consumers that drink coffee more than once a day, by generation, area, employment status, financial

situation, 2023

• Fuel full-time office workers with a caffeine boost

Functional coffee

• Caffeine dependency creates opportunities for functional coffee

- Graph 14: willingness to pay more for select attributes in coffee, by consumers who drink coffee for caffeine to get them

through the day vs total, 2023

• Opportunity for coffee brands to enter the functional coffee space targeting the premium market

- Graph 15: willingness to pay more for added health benefits (eg immunity support, digestive) in coffee products, by

financial situation, 2023

• RTD coffee lacks competitiveness on its perceived health value proposition
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• The functional RTD coffee opportunity

- Graph 16: types of food/drink products with added health benefits consumed, 2023

• The value of functional coffee can be enhanced with a link to high nutrition

- Graph 17: willingness to pay more for select features in coffee, by consumers willing to pay more for coffee with added

health benefits vs total, 2023

• The market is witnessing an increase in healthful RTD coffee launches, but they remain limited

- Graph 18: share of product launches in the RTD coffee category, by claim category, 2020-23

• Functional claims grow among RTD coffee launches

- Graph 19: share of product launches in the RTD coffee category, by functional claims, 2020-23

• Target older Thais with functionalities linked to healthy ageing

- Graph 20: select functional benefits sought out in food and drinks, by generation, 2023

• Fortify with vitamins to position for mental and immune function

• Communicate high nutritional value and infuse with functional ingredients for optimum holistic wellness

• Take inspiration from hot coffee in formulating with functional ingredients for brain health and mental energy

• Make a 'gut'-sy appeal

• Functional coffee + organic sourcing will maximise appeal in the market

• Exemplify organic, in addition to functional, claims

Differentiate with superior quality for Coffee Connoisseurs

• The Heavy users are Quality Appreciators

- Graph 21: food/drink persona, by Coffee Connoisseurs vs total, 2023

• Heavy users are more detail-oriented and selective about their choice of coffee products

- Graph 22: important attributes when choosing a coffee product, by Coffee Connoisseurs vs total, 2023

• Elevate taste credentials to boost quality

• Emphasise aroma to enhance the quality appeal

• Develop premium-quality innovation for Heavy users through unique and authentic sourcing

- Graph 23: willingness to pay more for select attributes in coffee products, by Coffee Connoisseurs vs total, 2023

• Communicate local sourcing and demonstrate support for local farmers

• Brands increase products' traceability with single-origin coffee

• The ideal coffee formulation for Heavy users

- Graph 24: features that best define the ideal coffee drink, Coffee Connoisseurs vs total, 2023

• Formulate the ideal coffee drink for Coffee Connoisseurs

• Communicate the stimulating effects of caffeine strength and taste profiles of medium/dark roast

• Heavy users explore coffee in different formats, while still acknowledging the practicality of quick and easy preparation

- Graph 25: select 'have consumed and will continue consuming it in the future' of different coffee types, by Coffee

Connoisseurs vs total, 2023

• Ensure efficiency for the growing cohort of home-baristas

- Graph 26: consumers who have been making their own coffee at home more often, Heavy users vs total, 2023
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• Position whole coffee beans as a home-barista range with instructions for elevated convenience

• Enhance convenience with complementing appliance: packaged coffee grinder

Hybrid coffee

• The more frequent the consumption of coffee, the higher the interest in coffee hybrid drinks

- Graph 27: drinks that consumers would combine to make a new drink, by consumption frequency of coffee, 2023

• Hybrid coffee gains enhanced indulgence and functional value for Heavy users

- Graph 28: agreement with select statements about hybrid drinks, by consumption frequency of coffee, 2023

• Maximise appeal with 'Joffee': juice + coffee hybrids

• Create a juice-coffee hybrid with flavours that have beneficial associations in Thailand

• Away from dairy: hybridise coffee with plant-based drinks

• The sparkling superfood: carbonate coffee for enhanced indulgence and functionality

• Enhance the stimulating appeal of coffee by hybridising as an energy drink

The Gen Z coffee consumer: occasional users

• Coffee consumption lags among Thai Gen Zs, being just occasional users of coffee

- Graph 29: consumption frequency of coffee, by generation, 2023

• Over quality, Gen Zs are more likely to be cautious about price and convenience

- Graph 30: important attributes when choosing a coffee product, by Cautious Consumers vs total, 2023

• Meeting cost and convenience needs, Gen Zs are mainly instant and RTD coffee drinkers

- Graph 31: formats of coffee consumed in the past six months, occasional users vs total, 2023

• Gen Zs are least likely to perceive RTD coffee as refreshing and flavourful; formulate to meet their indulgence mindset

- Graph 32: attributes associated with RTD coffee, by generation, 2023

• Hydrate while you caffeinate: coconut water can add a refreshing twist

• Potential to position coffee as an emotional indulgence

- Graph 33: food and drink consumed to enhance state of mind, 2022

• Thai RTD coffee is dominated by unflavour varieties; increase share of flavoured coffee launches

- Graph 34: share of product launches in the RTD iced coffee category, by top 10 flavours, 2020-23

• Innovate with sweet flavours and take inspiration from bakery-inspired innovations for enhanced indulgence

• Tackle concerns regarding the long-term effects of caffeine: go low-caff, not decaf

- Graph 35: agreement with select statements, select consumption frequency vs total, 2023

• Respond to the moderation trend with varying levels of caffeine to enhance usage frequency

• The Whole Truth explains the science behind caffeine and coffee crashes

APPENDIX

• Consumer research methodology

• Correspondence analysis
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About Mintel Reports Thailand

Access our reports now and get the most
accurate, credible and powerful data, insights
and analysis. Mintel Reports Thailand gives you
everything you need to know about what Thai
consumers want and why.

In each report, we're analysing new product
innovations, the competitive landscape, as well
as consumer behaviours across Thailand. Our
local analysts, supported by our team of global
experts then translate it into what it means for
you.

What makes them unique?

Key trends

Consumer segmentation

Local and global expertise

How Mintel Reports Thailand will help your business grow:

Identify future
opportunities by
understanding what Thai
consumers want and why

Make better decisions
faster by keeping
informed on what's
happening in markets
across Thailand

See the trends and innovations
impacting you on a local and
global level
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Disclaimer
This is marketing intelligence published by Mintel.
The consumer research exclusively commissioned
by Mintel was conducted by a Thai licensed market
survey agent (See Research Methodology for more
information).

Terms and Conditions of use
Any use and/or copying of this document is subject
to Mintel‘s standard terms and conditions, which are
available at http://www.mintel.com/terms

If you have any questions regarding usage of this
document please contact your account manager or
call your local helpdesk.

Published by Mintel Group Ltd
www.mintel.com

Help desk
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