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This report looks at the following areas:

 The short-, medium- and long-term impact of Brands can Suppor'l'

inflation and supply chain issues on the digestive A .
consumers' digestive

« Experience of digestive issues, such as bloating health with convenient

and heartburn, and purchase of digestive ailment solutions and

remedies encourage lifestyle
+ In-store and online purchase channels with L
changes for holistic

health market

pharmacies leading the ranking
« Interest in and usage of digestive products, health.

including food or vitamins with digestive benefits

 Perceived benefits of good digestive health, like immune health or improved mood

« Behaviours and attitudes fowards digestive health, including the importance of digestive
health and consumers' lifestyle habits

Overview

The cost-of-living crisis inflicts significant stress on consumers; 67% of Germans expect
rising prices to have a strong or slightly negative impact on their finances. In turn, stress is
known to impact digestive health, which will push the share of Germans experiencing
digestive issues (72%) to new highs.

Despite heightening demand, financial concerns will prompt some consumers to reevaluate
their spending on digestive health in favour of lifestyle changes or private-label products. 18%
of Germans spent less on healthcare products in 2022 than in 2021; 50% of these consumers
have cut back on the amount they buy and 25% buy cheaper versions.

BUY THIS REPORT NOW i 86 (21 5032 7300

Germany: +49 (0) 211 3399 7411

€2600.00 | £2195.00 | $2995.00" Indio: +91 22 4445 1045

Singapore: +65 6653 3600

store.mintel.com Thailand: +66 2 821 5122
UK: +44 (0) 20 7606 4533

*These prices are correct at time of publication, but are subject to change due to currency fluctuations. MINTEL



https://data.mintel.com/databook/german-household-confidence-including-the-impact-of-covid-19-and-the-conflict-in-ukraine-1-9-november-2022-november-2022/#Q36
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC4398234/
https://data.mintel.com/databook/digestive-health-germany-2023-english/#Q24DummyNet2
https://data.mintel.com/databook/german-lifestyles-germany-2022/#Q11
https://data.mintel.com/databook/german-lifestyles-germany-2022/#Q11
https://data.mintel.com/databook/german-lifestyles-germany-2022/#Q12b

Currently, 51% of Germans with digestive issues buy digestive remedies and 32% have made

lifestyle changes to maintain or improve their digestive health. While 64% of Germans say
maintaining/improving their digestive health is important to them, the gap between actions
and attitudes towards gut health shows further potential for digestive wellness products.

During an income squeeze, multifunctionality offers brands an opportunity to deliver value
for money and will resonate with Germans' interest in vitamins with digestive health benefits
(39%). In particular, immune health and mental wellbeing claims will appeal to Germans as
they navigate their way out of the pandemic and through the cost-of-living crisis.
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Report Content

EXECUTIVE SUMMARY

Key issues covered in this Report
+  Overview

+ The five year outlook for digestive health

Market context
« The impact of the economy on digestive health

+ German consumers hold overly positive attitudes towards their own health

Mintel predicts
« Continued growth after strong market rebound
+ Market size and forecast for OTC gastrointestinal medicine

+ Positive outlook for OTC gastrointestinal medication

Opportunities

« Appeal to Gen Z with a natural twist on digestive remedies

+ Highlight restoring gut-health properties within food and drink
+ Prove a product's value with a multifunctional formula

+ Guide consumers with accessible professional advice

+  Quick download resources

MARKET DRIVERS

The German economy
+ The cost of living crisis is holding back the post-COVID-19 recovery
- Graph 1: key economic datq, in real terms, 2019-24

+ Inflation continues to be the key concern in 2023 for consumers, brands and the economy...

+ ..impacting financial wellbeing and consumer expenditure

The impact of the economy on digestive health
+ Inflation leaving its mark on the OTC medication market
- Graph 2: consumer price index for OTC medication, 2021-22

+ The impact of the economy on digestive health

Ageing population

« Demographic reality takes shape
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- Graph 3: share of maximum adult population projections, by age group, 2022-32

Ageing population presents new challenges for the German healthcare industry

Healthy lifestyles

German consumers hold overly positive attitudes towards their own health
- Graph 4: willingness to make short-term sacrifices for the sake of one's long-term health*, 2019-22

Half of the nation faces obesity or being overweight

WHAT CONSUMERS WANT AND WHY

Experience of digestive issues

Wide reaching experience of digestive issues among Germans

Bloating — the most common digestive issue

- Graph 5: experience of gastrointestinal and digestive issues in the last six months, 2022

Target women's need for digestive relief directly

Gen Z overindex on digestive health concerns

- Graph 6: experience of gastrointestinal and digestive issues in the last six months by generation, 2022

Gen Z overindex on digestive health concerns

Purchase of digestive remedies

Half of Germans with digestive issues purchase digestive remedies

- Graph 7: purchase of gastrointestinal and digestive remedies in the last six months, 2022
Appeal to Gen Z with a natural twist on digestive remedies

Promote the use of antacids with prominent time and speed claims

Guide consumers by offering professional advice

Purchase channel for digestive remedies

Pharmacies hold the biggest market share
Drugstores planning to expand within healthcare

Online channels will continue to thrive from innovation

Usage and interest in digestive products

Food and drink products with digestive benefits prove most popluar

- Graph 8: usage and interest in gastrointestinal and digestive products, 2022
Leverage fermentation in food and drink to convey gut health messages
Revert to familiarity o convince non-shoppers

Prove value with multifunctional formulas

Postbiotics bound to complement pre-/probiotics

- Graph 9: NPD in healthcare with pre-/probiotic claims, 2017-22
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Perceived benefits of good digestive health
+ Immune health tops the ranking for perceived gut-health benefits
- Graph 10: perceived benefits of good gastrointestinal and digestive health, 2022
+ Showcase the immune support of digestive supplements
« Address emotional wellbeing needs with mood-balancing formulas
+ QGut-health benefits perceived differently depending on age
- Graph 11: health priorities, by select age groups®, 2021

Behaviours towards digestive health
+ Digestive health is a priority for Germans
- Graph 12: behaviours towards digestive health, 2022
+ At-home digestive diagnostics tools show promise
+ Collaborate with GPs to get Baby Boomers talking
« Help consumers slow down

- Graph 13: experience of gastrointestinal and digestive issues more than once a week in the last six months, 2022

Attitudes towards digestive health
«  Germans feel ready to talk about digestive health
- Graph 14: attitudes towards gastrointestinal and digestive health, 2022
+ Equip easy-to-digest products with restoring gut-health benefits
+ Hypnotherapy tapping into demand for holistic health approach
+ Cara Care - a digital solution for IBS

+ Help consumers reach their fibre intake

LAUNCH ACTIVITY AND INNOVATION

+ Limited NPD activity for digestive and detoxifying treatments
- Graph 15: digestive and detoxifying treatment NPD as a % of all healthcare, 2018-22
- Graph 16: digestive and detoxifying treatment NPD, by type, 2018-22
+ Examples of product launches in digestive and detoxifying treatments
+ Tablets dominate NPD in digestive and detoxifying treatments
- Graph 17: digestive and detoxifying treatment NPD, by format type, 2018-22
+ Scope to expand on convenience claims
- Graph 18: digestive and detoxifying remedies NPD, by claim category, 2018-22
« Convenience claims aim to draw consumers in
- Graph 19: digestive and detoxifying remedies NPD with convenience claims, 2018-22
+ Respond to consumers' demand for recyclable packaging
- Graph 20: digestive and detoxifying remedies NPD, by top five packaging types, 2018-22

+ Brands dominate digestive and detoxifying treatments
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- Graph 21: digestive and detoxifying treatment NPD, by top ten companies, 2018-22

+ Private-label products will likely gain from cost-of-living crisis

Food and drink launches with digestive benefits
« Examples of German food and drink product launches with gut-health benefits

« Examples of NPD in food and drink with high or added fibre claims

MARKET SIZE AND FORECAST

+ Continued growth after strong market rebound

- Graph 22: retail market value for OTC gastrointestinal medication, 2016-22
+ Positive outlook for OTC gastrointestinal medication
+ Short-term forecast

+ Mid- to long-term forecast

APPENDIX

Appendix - products covered, abbreviations, consumer research methodology and language usage
+ Products covered in this Report

+ Abbreviations

+ Consumer research methodology

- Anote on language

Appendix - market size and central forecast methodology
« Forecast methodology

« Forecast methodology - fan chart

+ Market size and forecast — value

+ Market forecast and prediction intervals - value
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Disclaimer

This is marketing intelligence published by Mintel.
The consumer research exclusively commissioned
by Mintel was conducted by a German licensed

market survey agent (See Research Methodology

for more information).

Terms and Conditions of use

Any use and/or copying of this document is subject
to Mintel‘s standard terms and conditions, which are
available at http://www.mintel.com/terms

If you have any questions regarding usage of this
document please contact your account manager or
call your local helpdesk.
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