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Despite cost of living concerns, sales of electric and hybrid cars continue : .
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This report looks at the following areas:

« The impact of the cost-of-living crisis on the Despife cost of ||V|ng
market for electric and hybrid cars
concerns, sales of

« Trends in demand for particular hybrid and . )
electric and hybrid cars

electric technologies

« Key drivers impacting on the market, in continue to rise helped
particular legislative trends and support for the by lower prices and
sector

« The main channels used for the purchase of increased consumer
hybrid and electric cars confidence.

« Company and brand shares within specific segments of the market

« Consumer interest towards hybrid and electric cars as well as attitudes, preferences and
concerns

Overview

While car sales have been restrained by the pandemic and cost-of-living crisis, the hybrid
and electric sector has seen strong demand as manufacturer and consumer interest has
strengthened. Mintel estimates for 2023 are that 20.3% of new sales will be hybrid while a
further 23.5% will be plug-in hybrid or battery electric.
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Report Content

Key issues covered in this Report

+  Overview

EXECUTIVE SUMMARY

Opportunities for the hybrid and electric car market

« Hybrid technology shouldn't be overlooked in the rush towards battery electric powertrains
+ Further investment in public EV charging is needed to address usability concerns

« Afocus on affordability is essential for EVs to become a mass-market option

« Targeting marginalised groups offers potential for OEMS to gain a competitive advantage

Market dynamics and outlook
+ The five-year outlook for the electric and hybrid car market
« Market size and forecast — volume
+ Mintel expects growth from both electric and hybrid powertrains over the period 2023 to 2028
+ Growth evident in both hybrid and battery electric sectors
- Graph 1: hybrid and electric new car registrations, by type, units, 2023 and 2028
« VW Group overtakes BMW Group to lead the UK market in 2023
- Graph 2: hybrid and electric manufacturer group share (licensed cars), Q2 2021 and Q2 2023

« Delay in phasing out the sale of new IC cars will hamper shift to electric powertrains

What consumers want and why

« Consumers want: greater affordability

« Consumers want: more family-friendly models

+ Consumers want: support for marginalised groups
+ Consumers want: more opportunities to buy used

« Consumers want: improvements in public charging infrastructure

Innovation and marketing
+ Innovation is focused on barriers to EV take-up

+ Advertisers increasingly looking beyond promoting environmental benefits

MARKET DYNAMICS

Market size

« Electric and hybrid sales continue their steady advance
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- Graph 3: market size for electric and hybrid cars (new registrations), units, 2018-23
« Market is already moving towards plug-in vehicles
« With diesel already marginalised, petrol is now falling out of favour
- Graph 4: new car registrations, by type, % of total, 2018 and 2022
+ Focus on electric models highlights direction of travel for auto sector
- Graph 5: hybrid, plug-in hybrid and battery electric new car registrations, by type, units, 2018 and 2022
+ Used EV sales double in 12 months

Market forecast
+  Market forecast — volume

+ Hybrids will be the anchor for short-term market expansion

Market segmentation

« Growing acceptance of alternative fuelled cars

« Southeast England leads when it comes to ULEV registrations

+ Interest in B-EVs cars makes them the second biggest segment in the market

- Graph 6: licensed alternative fuelled cars, by type, % of total, 2018 and 2022

Market share
+ Tesla leads a market that remains dominated by premium brands
- Graph 7: electric and hybrid car brand share (licensed cars), Q2 2021 and Q2 2023
«  New models increasingly challenge established order
- Graph 8: top 10 electric and hybrid model share (licensed cars), Q2 2022 and Q2 2023
+ Tesla's Model 3 faces increased competition from its Model Y
+ Tesla continues to retain its iconic status with B-EV buyers
- Graph 9: top 10 electric model share (new sales), Q2 2023
« PH-EVs are increasingly seeing mass-market OEMs dominate sales

- Graph 10: top 10 plug-in hybrid electric model share (new sales), Q2 2023

Distribution channels
+  New model launches boost the profile of franchised dealers

- Graph 11: sales of new and used electric and hybrid cars, by channel, 2018-23
+ Online is slowly disrupting the market

« Electric and hybrid listings expand on eBay.co.uk

Macro-economic factors
+ Inflationary pressures soften during 2023
+ Fuel prices down but remain above those seen during the pandemic
- Graph 12: unleaded petrol and diesel pump prices, Jan 2020 - Oct 2023

+ Cost-of-living concerns remain for middle-aged adults
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- Graph 13: index of financial confidence in the next year, 2016-23

Sector-specific factors

Appetite for car ownership may have reached its peak

- Graph 14: car parc forecast, central scenario, 2020-35

Choice of PH-EV and B-EV models improves noticeably from 2021
Choice of PH-EV and B-EV models improves noticeably from 2021

- Graph 15: sales of PH-EV and B-EV models, Q2, 2018-2023

More choice may result in greater confusion

Public connection points see strongest expansion

- Graph 16: number of charging locations and connectors, 2018-2023
Mix of charger speeds evident with expansion of network

- Graph 17: connector speed, by type, 2018-2023

EV Charging Action Plan to prepare infrastructure for de-carbonisation of transport

Legislative background

Early commitments towards de-carbonising personal transport ...

..followed by mixed messages on production and phasing out of new IC-powered cars
Grants shift from private purchases to public charging

Withdrawal of EV VED benefits from 2025

London pioneers restrictions for polluting vehicles ...

..and is followed by a growing number of urban areas

WHAT CONSUMERS WANT AND WHY

Vehicle ownership

Small share for hybrid and electric cars illustrates their potential
- Graph 18: vehicle ownership, 2023
Greater affordability is needed to broaden hybrid ownership

Good opportunities for EV manufacturers exist with young families

Purchasing a hybrid/electric car

Over half of those outside of the electric/hybrid car market have plans to enter the sector

- Graph 19: interest in purchasing a hybrid/electric car, 2023

Greater effort needed to encourage interest outside of cities

- Graph 20: interest in purchasing a hybrid/electric car, by location, 2023
Women of all ages record a lower interest in going hybrid/electric

- Graph 21: interest in purchasing a hybrid/electric car, by sex and age, 2023

Declining interest towards hybrid/electric ownership presents a major challenge
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- Graph 22: interest in purchasing a hybrid/electric car, 2020-23

Maijority of drivers see electric and hybrid as a long-term move

- Graph 23: timescale for purchasing a hybrid/electric car, 2023

Strongest short-term sales are likely to be amongst Young Millennials

Older women need convincing about switching to electric or hybrid technology

Interest in used illustrates the need for support to develop this sector

- Graph 24: preference between new and used when purchasing a hybrid/electric car, 2023

Affordable models can meet customer demand

Tapping into the habits of new buyers shouldn't be overlooked by the sector

Interest in type of hybrid/electric car

Buyers play it safe when it comes to move away from petrol and diesel
Buyers play it safe when it comes to move away from petrol and diesel
Young adults are likely to be early adopters of new technologies
- Graph 25: interest in type of hybrid/electric car, by age, 2023

Better communication is needed with older women

Interest from owners of newer cars in new technologies illustrates their importance as a target

Resurgent interest in going hybrid as battery electric fails to progress

- Graph 26: interest in type of hybrid/electric car, 2021-23

Charging an electric car

Moving beyond home charging is needed to demonstrate EV usability

- Graph 27: charging an electric car, 2023

Interest of older adults in public charging may reflect a need for value

- Graph 28: charging an electric car in a dedicated public space, by age, 2023

Offering EV owners charging at work can ease pressure on public networks

Concerns about going electric

Addressing upfront costs are needed to placate potential buyers
- Graph 29: concerns about owning an electric car, 2023
Barriers need to be broken towards charging in public

- Graph 30: concerns about owning an electric car, 65+, 2023
Affordability needs addressing to avoid an urban/rural divide

Not offering the right models will limit potential purchasers

Addressing journey and technology concerns is key in attracting those not planning to buy in this sector

Attitudes towards hybrid and electric cars

More is needed by manufacturers to deliver convenience
- Graph 31: attitudes towards hybrid and electric cars, 2023

Allaying worries about vehicle range and charging is needed by older adults
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- Graph 32: concerns about journey restrictions and the need to charge, by age, 2023
+ Jumping into the B-EV space appeals to young adults

+ Experience of Londoners illustrates wider charging challenge

INNOVATION AND MARKETING TRENDS

Launch activity and innovation

+ Go Eve Dockchain charging solution

+ Electreon begins pilots for its wireless Electric Road System (ERS)
+ Toyota sets out plans to revolutionise battery technology

+ Toyota roadmap for EV battery development

+ New approach to EV battery recycling

Advertising and marketing activity
« Expansion in promotional support mirrors growth in sales

- Graph 33: recorded above-the-line, online display and direct mail total advertising expenditure on hybrid and electric

cars, 2019-23
+ Popularity of dual-purpose cars with buyers mirrored in hybrid and EV sector

- Graph 34: recorded above-the-line, online display and direct mail total advertising expenditure on hybrid and electric

cars, by vehicle type, 2023 *
« Jaguar highlights control with its I-PACE EV
+ Polestar announces various enhancements for its Polestar 2
+ Mass-market auto manufacturers take centre stage

- Graph 35: recorded above-the-line, online display and direct mail total advertising expenditure on hybrid and electric

cars, by manufacturer, 2023 *
« Nissan promotes e-4ORCE to deliver a smoother ride

+ Toyota showcases its committment to innovation

APPENDIX

Supplementary data

+ Market size - total and by sector

+  Market forecast - total and by sector

+  Market segmentation - alternative fuel car parc
+ Market segmentation — ULEVs licensing by region
+ Distribution — by channel

+ Distribution — Online (eBay.co.uk), by Powertrain

« Advertising - by company
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Market forecast data and methodology

Market forecast and prediction intervals (volume)

Forecast methodology

Report scope and definitions

Market definition
Market definition
Exclusions

Data sources
Abbreviations and terms
Abbreviations and terms

Abbreviations and terms

Methodology

Consumer research methodology

Nielsen Ad Intel Coverage
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Disclaimer

This is marketing intelligence published by Mintel.

The consumer research exclusively commissioned
by Mintel was conducted by a UK licensed market

survey agent (see Research Methodology Europe

for more information).

Terms and Conditions of use

Any use and/or copying of this document is subject
to Mintel‘s standard terms and conditions, which are
available at http://www.mintel.com/terms

If you have any questions regarding usage of this
document please contact your account manager or
call your local helpdesk.

Published by Mintel Group Ltd
www.mintel.com
email: store@mintel.com
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