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Report Content

EXECUTIVE SUMMARY

• Mintel's perspective

Market context

• Economy slows, but consumer spending holds up

• Ageing population presents opportunity and challenges

• Ageing population presents opportunity and challenges

Mintel predicts

• Spending on electrical goods continues to climb 14.7% by 2024

• Spending on electricals has been robust

• Spending on electricals has been robust

• Electrical specialist sales grow by 2% in 2019...

• ...but online-only players the big winners across the past five years

- Graph 1: estimated share of total spending on electrical goods, by channel, 2015-19

• The challenge for stores is to combat online growth

• The challenge for stores is to combat online growth

What consumers want, and why

• Consumers want: a multi-channel experience

- Graph 2: channels used to purchase electrical goods in the past year, November 2019

• Amazon the most popular retailer to purchase electrical goods

- Graph 3: detailed retailers used to purchase electrical goods in the past year, November 2019

• Consumers want: competitive pricing

• Consumers want: competitive pricing

• Consumers want: more engaging product demonstrations

- Graph 4: attitudes to product demonstrations, November 2019

• Consumers want: more engaging product demonstrations

• Consumers want: better service

• Satisfaction levels highest in range and pricing

- Graph 5: satsifaction levels with the last electrical purchasing experience, November 2019

• Consumers want: new ways to buy

- Graph 6: attitudes to augmented reality and in-store scanning, November 2019

• Consumers want: new ways to buy
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Opportunities

• A friction-less shopping experience is crucial for multi-channel retailers

• Create a store environment customers want to visit

• Re-thinking the added service offering

• Tap into the changing idea of ownership

The competitive landscape

• MediaMarkt/Saturn account for just under a quarter of spending

• MediaMarkt/Saturn account for just under a quarter of spending

• Quick download resources

MARKET DRIVERS

• GDP growth slowest since 2013 in 2019

- Graph 7: gross domestic product, current and price-adjusted, 2011-19

• GDP growth slowest since 2013 in 2019

• Disposable income growth is positive for the electricals market

- Graph 8: real wage growth – inflation vs disposable income, 2015-19

• Disposable income growth is positive for the electricals market

• Cheaper alternatives driving down the cost of smartphones

- Graph 9: consumer prices of electrical goods, annual % change, 2014-19

• Cheaper alternatives driving down the cost of smartphones

• An ageing population will shape the retail landscape

- Graph 10: population structure and forecasts, 2014-24

• An ageing population will shape the retail landscape

• Half of German households rent

- Graph 11: breakdown of population aged 18-64 by tenure status, 2014-18

• Half of German households rent

MARKET ACTIVITY

Market size and forecast

• Spending on electrical goods continues to climb, up 2.9% in 2019

• Audio-visual and computers make up half of spending

- Graph 12: breakdown of estimated consumer spending on electrical goods, 2019.

• Detailed spending breakdown

• Spending on phones continues to climb

• Handset sales forecast to have picked up in 2019
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• Further adoption of 4K could boost spending in audio-visual

• Further adoption of 4K could boost spending in audio-visual

• Strong demand for voice controlled speakers

Specialist sector size and forecast

• Specialist sales slow as online grows

• Specialist sales slow as online grows

• Electrical specialist sales grow by 2% in 2019

- Graph 13: total retail sales of electrical goods specialists, 2015-19

• Electrical specialists account for just under 5% of all retail sales

Channels of distribution

• Specialists still account for half the market

- Graph 14: estimated distribution of total spending on electrical goods, 2019

• Online-only players the big winners across the past five years

- Graph 15: estimated share of total spending on electrical goods, by channel, 2015-19

WHAT CONSUMERS WANT, AND WHY

Electrical products purchased

• Mobile phone most popular purchase

- Graph 16: electrical goods purchased in the past 12 months, November 2019

• Younger consumers more likely to purchase technology...

- Graph 17: technology purchases, by age, November 2019

• Younger consumers more likely to purchase technology...

• ...whilst appliance purchasing peaks among older shoppers

- Graph 18: household electrical goods purchased in the past year, by age, November 2019

• ... whilst appliance purchasing peaks among older shoppers

• VR purchasing remains limited, but the hardware continues to innovate

• Low earners less likely to purchase appliances, opening up rental opportunities

- Graph 19: electrical appliances purchased in the past year, by monthly income, November 2019

• Low earners less likely to purchase appliances, opening up rental opportunities

• Repertoire of types of products purchased

- Graph 20: repertoire of types of electrical products purchased in the past year, by age, November 2019

How they shop

• More consumers have shopped online than in-store in the past year

• Just under one in five shopped via mobile

- Graph 21: channels used to purchase electrical goods in the past 12 months, by detailed online use, November 2019
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• 25-34s most likely to shop via smartphone

• Channels used to shop by age

- Graph 22: channels used to purchase electrical goods in the past year, by age, November 2019

• 16-24s more likely to head into store

• 16-24s more likely to head into store

• However to capitalise on this stores need to ensure they offer high quality service

• Younger shoppers more likely to seek online advice in-store

- Graph 23: "I am more likely to look up reviews/advice in electrical stores on my smartphone than ask staff for help",

agreement by age, 2019

Retailers shopped with

• Store-based and online-only players equally popular

- Graph 24: types of retailers used to purchase electrical goods in the past 12 months, November 2019

• Amazon the most popular retailer to purchase electrical goods

- Graph 25: detailed retailers used to purchase electrical goods in the past year, November 2019

• Apple Store attracting a much younger age of shopper

• Amazon has mass-market appeal

• Amazon Prime integral to Amazon's appeal

• Amazon Prime integral to Amazon's appeal

• Most electrical buyers shopped with just one retailer...

• Most electrical buyers shopped with just one retailer...

• ...and under half just shopped with Amazon in the past year

Satisfaction with the shopping experience

• Satisfaction levels highest in range and pricing

- Graph 26: satsifaction levels with the last electrical purchasing experience, November 2019

• Despite online being the dominant channel, the in-store experience is still important

• Despite online being the dominant channel, the in-store experience is still important

• Even if they order online, in-store demonstrations are still important

- Graph 27: attitudes towards in-store demonstrations, November 2019

• Even if they order online, in-store demonstrations are still important

• Key driver analysis: Amazon

• Range and pricing still key to Amazon's success

• Key driver analysis: MediaMarkt/Saturn

• MediaMarkt/Saturn strong on staff knowledge

Attitudes to buying electrical goods

• Electricals is a category which is promotion driven

- Graph 28: attitudes to pricing and incentives to buy electricals, November 2019
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• More leasing services can appeal to growing demand for 'temporary' ownership

- Graph 29: attitudes towards price and incentives to buy electricals, by age, November 2019

• More leasing services can appeal to growing demand for 'temporary' ownership

• Younger shoppers more likely to influenced by added extras

• Younger shoppers more likely to influenced by added extras

• Over a third would like to see more offer AR features

- Graph 30: attitudes to augmented reality and in-store scanning, November 2019

• Younger shoppers far more interested in AR

- Graph 31: attitudes towards AR and in-store scanning, by age, November 2019

• Younger shoppers far more interested in AR

RETAILER ACTIVITY

Leading Retailers

• MediaMarkt/Saturn the market leading electrical specialists

• MediaMarkt/Saturn the market leading electrical specialists

• Notebooksbilliger looks to physical retail to further expand

• Leading retailers: revenues

• Leading retailers: store numbers

• Leading retailers: sales per outlet

• Amazon is estimated to be market leader

• Amazon and eBay GMV sales

Market share

• Market shares: Amazon growing strongly

• MediaMarkt/Saturn accounts for a quarter of spending

- Graph 32: estimated share of total spending on electrical goods, by leading retailers, 2019

• Detailed market shares

Online

• 92% of online users have shopped online in the past year

- Graph 33: online purchases made in the past year, June 2019

• 92% of online users have shopped online in the past year

• Online continues to grow its share of all retail sales

- Graph 34: online retail sales and online sales as a percentage of all retailing, 2015-19

• Online continues to grow its share of all retail sales

• A quarter of spending on electricals now comes online

- Graph 35: online electrical goods sales, 2015-19
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Retail innovation

• Challenging the perception of ownership

• Investing in services

• Marketplace key to Amazon's success

• Amazon continues to add products to its consumer electronics output

• Closing the electricals loop

APPENDIX

Appendix – products covered, abbreviations and consumer research methodology

• Products covered in this Report

• Mintel retail definitions

• Abbreviations

• Consumer research methodology

• Key driver methodology

• Key driver methodology

• Key driver methodology

• Key driver methodology

• Key driver methodology

Appendix – sector/market size and forecast

• Forecast methodology

• Forecast methodology – fan chart

• Total consumer spending on electrical goods – value, central forecast

• Total consumer spending on electrical goods – value, best and worse outcomes
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About Mintel Reports: Germany

Access our reports now and get the most
accurate, credible and powerful data, insights
and analysis. Mintel Reports Germany gives you
everything you need to know about what German
consumers want and why.

In each report, we're analysing the market, new
product innovations and the competitive
landscape, as well as consumer behaviours
across Germany. Our local analysts, supported by
our team of global experts then translate it into
what it means for you.

What makes us unique?

A 360-degree view of German
markets

Experienced analysts based in
Germany

Expert-led support from global
category experts

How Mintel Reports Germany will help your business grow:

Identify future
opportunities by
understanding what
German consumers want
and why

Make better decisions
faster by keeping
informed on what's
happening across your
market

See the trends and innovations
impacting Germany both on a
local and global level
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Disclaimer
This is marketing intelligence published by Mintel.
The consumer research exclusively commissioned
by Mintel was conducted by a German licensed
market survey agent (see Research Methodology
Europe for more information).

Terms and Conditions of use
Any use and/or copying of this document is subject
to Mintel‘s standard terms and conditions, which are
available at http://www.mintel.com/terms

If you have any questions regarding usage of this
document please contact your account manager or
call your local helpdesk.

Published by Mintel Group Ltd
www.mintel.com
email: store@mintel.com

Help desk
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