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The cost of living and a
desire to be more
sustainable and healthy
will help to drive sales in
the Irish fruit and
vegetable sector moving
forward.

Fruit And Vegetables - Ireland - 2023

This report looks at the following areas:

• A five-year outlook for the fruit and vegetables
market in NI, RoI and IoI as a whole
• The impact of the cost-of-living crisis – how it is
shaping Irish usage of fruit and vegetables
• Channels used to buy fruit and vegetables –
and what influences where consumers buy their
produce
• The impact that sustainability is having on
consumers usage of fruit and vegetables – and
how it is guiding packaging usage within the sector

Overview

The cost-of-living crisis is seeing consumers evaluate their spending and worry more about
wasting both money and food - putting food waste in the centre of the fruit and vegetables
sector.
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Report Content

Key issues covered in this Report

• Overview

EXECUTIVE SUMMARY

Opportunities for the fruit and vegetables sector

• Opportunity for compostable and reusable packaging

• Irish sourcing a key selling point

• Upcycling food to save the planet and wallets

Market dynamics and outlook

• The five year outlook for fruit and vegetables

• Cost of living crisis sees value increase 4% between 2022-23

• Vegetables see 4% growth 2022-23

- Graph 1: total vegetable retail sales, NI and RoI, 2018-23

• Fruit sales value increased 2.9% between 2022-23

- Graph 2: total fruit retail sales, NI and RoI, 2018-23

• Potato sales value increases in RoI, falls in NI

- Graph 3: total potato retail sales, NI and RoI, 2018-23

• Steady growth estimated for sector for 2023-28

- Graph 4: total estimated retail sales for vegetables, fruit and potatoes, IoI, NI and RoI, 2023-28

• Looking ahead

• Consumer prices for produce increasing

- Graph 5: consumer price index for fruit and vegetables, 2019-23

- Graph 6: consumer price index for fruit and vegetables, 2019-23

• Price increases could see downtrading or a move to own label

• Plant-based diet trend will help sustain market

- Graph 7: consumers who have limited/reduced the amount of red meat or poultry they eat in the last six months, NI and

RoI, 2022

• Environmental concerns helping to drive plant-based diet experimentation

• Food waste a key issue

• Support for less packaging for produce

What consumers want and why

• Fresh fruit with the highest levels of consumption
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- Graph 8: type of fruit that consumers buy in a typical week, NI and RoI, 2023

• Fresh vegetables show strong usage

- Graph 9: types of vegetables (excluding potatoes) consumers purchased in a typical week, NI and RoI, 2023

• Diet and health helping to drive usage

• Consumers in NI and RoI like their potatoes fresh

- Graph 10: types of potato bought in a typical week in NI and RoI, 2023

• Supermarkets and discounters key outlets

• Mature consumers opt for supermarkets

• Mature consumers may pay more for Irish sourced products

- Graph 11: agreement that supermarkets should provide more NI/RoI-sourced fruit and vegetables, by age, NI and RoI,

2023

• Consumers trying to eat more produce, but wasting too much

• Spoilage a key concern

Innovation and marketing

• Lower launch activity

- Graph 12: new product launches in the fruit and vegetables category, 2018-23

• Sustainability key trend in fruit & veg packaging

• New ideas from overseas

MARKET DYNAMICS

Market size

• Inflation and in-home cooking sees value increase 4% between 2022-23

- Graph 13: total fruit and vegetable retail sales, NI and RoI, 2018-23

• Produce value sales increase with inflation and cost-of-living crisis

• Vegetables see 4% growth 2022-23

- Graph 14: total vegetable retail sales, NI and RoI, 2018-23

• Fruit sales value increased 2.9% between 2022-23

- Graph 15: total fruit retail sales, NI and RoI, 2018-23

• Potato sales value increases in RoI but falls in NI

- Graph 16: total potato retail sales, NI and RoI, 2018-23

Market forecast

• Steady growth estimated for the sector for 2023-28

- Graph 17: total estimated retail sales for vegetables, fruit and potatoes, IoI, NI and RoI, 2023-28

• Interesting times ahead for fruit and vegetable consumption
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Market drivers

• Produce costs increasing in RoI

- Graph 18: consumer price index for fruit and vegetables, 2019-23

• Strong price inflation in the UK/NI

- Graph 19: consumer price index for fruit and vegetables, 2019-23

• Majority influenced by price increases

• A quarter of consumers have tight finances

- Graph 20: how consumers rate their financial situation, NI and RoI, 2022-23

• A third a little bit worse off in 2023

- Graph 21: how consumers rate their financial situation compared to 12 months ago, NI and RoI, 2023

• Premium positioned fruit and vegetables facing challenge

• Justifying the price tag

• Irish consumers experimenting with their diets

- Graph 22: consumers who have limited/reduced the amount of red meat or poultry they eat in the last six months, NI

and RoI, 2022

• Most of non-meat eaters vegetarian

- Graph 23: consumers who subscribe to a reduced-meat or meat-free diet, by type, NI and RoI, 2022

• Sustainability a key driver to a more plant-based diet

- Graph 24: selected reasons consumers eat less/no meat, NI and RoI, 2022

• Sustainability concerns driving interest in food waste

• Consumers expect food waste to be handled by brands too

• Examples of upcycling fruit and vegetable products

• Sustainable packaging concerns continue

- Graph 25: important features for packaging, NI and RoI, 2022

• Support for less packaging for produce

WHAT CONSUMERS WANT AND WHY

Usage of fruit products

• Loose and fresh bagged fruit with the highest levels of consumption

- Graph 26: type of fruit that consumers buy in a typical week, NI and RoI, 2023

• NI and RoI diverge on preference

• Loose fruit more favoured with age in NI but ready-to-eat is the opposite

• Snacking and out-of-home habits driving use

• Affluence is a factor in fresh fruit consumption

• Affordability an issue

• Young people are enjoying frozen fruit
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- Graph 27: consumers that purchased frozen fruit in the past week, by children in the home, NI and RoI, 2023

Usage of vegetable products

• Loose and fresh bagged vegetables have highest levels of consumption

- Graph 28: types of vegetables (excluding potatoes) consumers purchased in a typical week, NI and RoI, 2023

• Convenience and sustainability concerns

• Examples of sustainable and convenient packaging

• Affluence impacts the purchase of fresh vegetables

• Frozen veg and pre-packed salads appealing to women

• Health focus driving usage among women

• Tinned baked beans appeal to families with children

- Graph 29: consumers that buy baked beans in a typical week by presence of children, NI and RoI, 2023

Usage of potato products

• Consumers in NI and RoI like their potatoes fresh

- Graph 30: types of potato bought in a typical week in NI and RoI, 2023

• RoI prefer fresh to frozen potato products

• Young people in NI opting for frozen chips over fresh potatoes

- Graph 31: consumers that buy fresh bagged potato in a typical week, by age, NI and RoI, 2023

- Graph 32: consumers that buy frozen chips in a typical week, by age, NI and RoI, 2023

Where consumers buy fruit and vegetables

• Supermarkets and discounters key outlets

- Graph 33: where consumers buy their fruit and vegetables, NI and RoI, 2023

• Supermarkets used most among those aged 65+

- Graph 34: consumers who claim to buy most of their fruit and vegetables from a supermarket, by age group, NI and RoI,

2023

• Discounters see less use among older consumers

- Graph 35: consumers who claim to buy most of their fruit and vegetables from a discounter, by age group, NI and RoI,

2023

• Aldi's RoI presence boosts its usage

• Greengrocers used more by NI consumers

Attitudes towards fruit and vegetables

• Most consumers are paying more for fruit and vegetables in 2023

• Women more likely to experience price increase

- Graph 36: agreement with the statement 'I am paying more for fruit and vegetables compared to 12 months ago', by

gender, NI and RoI, 2023

• Strong desire for Irish produce in supermarkets

• Strong sentiment around Irish produce
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- Graph 37: agreement with the statement 'I think supermarkets should provide more NI/RoI sourced fruit and vegetables,

by age, NI and RoI, 2023

• Localism still strong in 2023

• Fruit and vegetables for a healthy diet

• Much is still wasted

COMPETITIVE LANDSCAPE

Companies and brands

• Birds Eye – key facts

• Birds Eye – product portfolio

• Birds Eye – brand NPD

• Florette – key facts

• Florette – product portfolio

• Florette – brand NPD

• Fyffes – key facts

• Fyffes – product portfolio

• Fyffes – recent developments

• Green Giant – key facts

• Green Giant – product portfolio

• Green Giant – brand NPD

• Keeling's – key facts

• Keeling's – product portfolio

• Keeling's – recent developments

• Kraft Heinz – key facts

• Kraft Heinz – product portfolio

• Kraft Heinz – brand NPD

• Kraft Heinz – recent developments

• Mash Direct – key facts

• Mash Direct – product portfolio

• Mash Direct – recent developments

• McCain Foods – key facts

• McCain's – product portfolio

• McCain's – brand NPD

• Princes Group – key facts

• Princes Group – product portfolio

• Princes Group – brand NPD

• Princes Group – recent developments
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• Total Produce Plc (Dole) – key facts

• Total Produce Plc (Dole) – product portfolio

• Total Produce Plc (Dole) – recent developments

• Valeo Foods – key facts

• Valeo Foods – product portfolio

• Valeo Foods – recent developments

Launch activity and innovation

• Launch activity slowing in UK/Ireland 2020-23

- Graph 38: new product launches in the fruit and vegetables category, 2018-23

• Sustainable packaging key trend

- Graph 39: new product launches in the fruit and vegetables category, by claim, 2018-23

• Sustainable packaging key trend

- Graph 40: new product launches in the fruit and vegetables category, by claim, 2018-23

• Rethinking packaging

• Examples of environmentally friendly packaging

• Compostable packaging increasingly used

• Compostable packaging making headway into the sector

• Upcycled fruit and vegetables at a crossroads

• Technology providing food waste solutions

APPENDIX

Supplementary data

• Market size and forecast: underlying data – all produce

• Market size and forecast: underlying data – vegetables

• Market size and forecast: underlying data – fruit

• Market size and forecast: underlying data – potatoes

Report scope and definitions

• Market definition

• Abbreviations and terms

Methodology

• Consumer research methodology
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Disclaimer
This is marketing intelligence published by Mintel.
The consumer research exclusively commissioned
by Mintel was conducted by an Irish licensed market
survey agent (see Research Methodology Europe
for more information).

Terms and Conditions of use
Any use and/or copying of this document is subject
to Mintel‘s standard terms and conditions, which are
available at http://www.mintel.com/terms

If you have any questions regarding usage of this
document please contact your account manager or
call your local helpdesk.

Published by Mintel Group Ltd
www.mintel.com
email: store@mintel.com

Help desk

UK +44 (0)20 7778 7155

US +1 (312) 932 0600

Australia +61 (0)2 8284 8100

China +86 (21) 6386 6609

India +91 22 4090 7217

Japan +81 (3) 6228 6595

Singapore +65 (0)6 818 9850
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