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Brands that strategically
communicate
foundational support for
healthy living and
scientific efficacy
backed by credible
partnerships and
compliance will be best
positioned to capture
consumer demand
amidst market
fluctuations.

Health Supplements - China - 2023

This report looks at the following areas:

• Retail market value of health supplements and
key market factors influencing the health
supplement market
• The competitive market landscape of leading
players
• Innovative marketing activities and new
product trends
• Usage penetration of different types of health
supplements and reasons driving the usage
• Consumers' demand for specific nutrients
• Consumers' health management methods
• Female demand for health supplements

Overview

Emotional wellbeing ranked second among all the
listed benefits females demand from health supplements, after qi/blood supplementing,
reflecting the significance of inner harmony.

The increasingly conservative spending on health supplements highlights the need for brands
to market health supplements as necessities, not luxuries. Brands need to emphasise how
supplements support healthy habits to counteract problematic modern lifestyles consumers
struggle to change.
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Though multi-vitamins/minerals are popular, consumers' knowledge of scientific
supplementation and bioavailability lags developed markets, signalling opportunities for
education and collaboration with trusted health sources to raise awareness of targeted
nutritional gaps.

Additionally, growing consumer trust in Blue Hat certification reinforces how regulatory
compliance can enhance the perceived competitiveness and reliability despite fluctuating
confidence.
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Report Content

EXECUTIVE SUMMARY

Key issues covered in this Report

• Definitions

• Overview

The market

• Cautious climb: health supplement market braces headwinds but growth expected

• Market factors

The company

• Channel expansion and product innovation continue to drive resilient growth

- Graph 1: market share of leading companies in health supplement market, 2021 and 2022

• Key trends in marketing activities

• New product trends

• Product examples illustrating these trends

The consumer

• TCM and multi-vitamin/mineral supplements yield results

- Graph 2: usage of health supplements – non-users, 2023

- Graph 3: usage of health supplements, 2023

• Official certifications trump natural ingredients as top purchase driver

- Graph 4: purchase factor, 2023

• Lifestyle and dietary change are major health enhancement methods

- Graph 5: improvement methods, 2023

• Trust in medical, nutrition experts trumps influencer opinions

- Graph 6: information source, 2023

• Varying consumer awareness drives supplement use

- Graph 7: supplementing plan, 2023

- Graph 8: supplementing plan – awareness of supplementation via health supplements* and consumption rate of health

supplements**, 2023

• Holistic vitality and nourishment ideals anchor TCM philosophy

- Graph 9: female health, 2023

Issues and insights

What we think
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THE MARKET

Market size and forecast

• Retail value will be on a moderate upturn trajectory

Market factors

• More practical and detailed regulation promote industry development

• Expenditure on healthcare and pharmaceutical products is on a downward trajectory

- Graph 10: confidence in future financial situation, 2022-23

- Graph 11: spending more and less – healthcare and pharmaceutical products, 2022-23

• Trade-down on the rise, brand loyalty on the decline

- Graph 12: trade up and down – health supplements, 2021-23

- Graph 13: brand switch (c) – health supplements, 2021-23

Market segmentation

• Rising demand for vitamins and mineral supplements

• Naturalness can drive growth of dietary supplement

THE COMPANY

Market share

• Channel expansion and product innovation continue to drive resilient growth

- Graph 14: market share of leading companies in health supplement market, 2021 and 2022

Marketing activities

• Personalised supplementation is expedited by diverse health tests as well as AI technology

• Calcium to the bone becomes bone health communication priority

• Simultaneous brain and eye health management to tackle extended screen time and work stress

• eCommerce platform helps Blue Hat certification gain recognition and business returns

New product trends

• New launches benefitting skin, nails and hair as well as antioxidants soar

• Product examples of supplements with skin, nails & hair benefits and antioxidants

• Strong growth in vitamin E, B vitamin complex and calcium

• Balancing public perception and efficacy

• More palatable formats such as liquid and gummy grow faster

• Fruity supplements balance taste and nutrition

• Cellular health management drives premiumisation
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THE CONSUMER

Usage of health supplements

• TCM and multi-vitamin/mineral supplements yield results

- Graph 15: usage of health supplements, 2023

- Graph 16: usage of health supplements – non-users, 2023

• Females' demand deserves more attention in multi-vitamin/mineral and TCM supplements innovation

- Graph 17: usage of health supplements – multi-vitamin/mineral supplements taken by myself, by gender, 2022-23

- Graph 18: usage of health supplements – Traditional Chinese Medicine supplements (a) taken by myself, by gender,

2022-23

• The gap in self-using probiotic supplements between female and male respondents narrows in 2023

- Graph 19: usage of health supplements – probiotic supplements (a) taken by myself, by gender, 2022-23

• Single vitamin and Western dietary supplements are favoured by young respondents

- Graph 20: usage of health supplements-single vitamin supplements (c) taken by myself, by age, 2022-23

- Graph 21: usage of health supplements-Western dietary supplements (f) taken by myself, by age, 2022-23

Purchase factor

• The importance of blue hat certification rises

- Graph 22: purchase factor, 2023

• High active content impresses consumers more than absorbency

- Graph 23: purchase factor, 2023

• Ingredients can attach more credibility to brand

- Graph 24: purchase factor – high content of active ingredients, by purchase factors, 2023

• Strong demand for tackling unhealthy but difficult-to-change eating habits

- Graph 25: purchase factor, 2023

Improvement methods

• Lifestyle and dietary change are major health enhancement methods

- Graph 26: improvement methods, 2023

• Higher demand and use of supplements for bone and joint health and immunity enhancement

• Various functions fall into promising segments, but different tactics are needed to ignite demand or increase satisfaction

Information source

• Professional endorsement is convincing

- Graph 27: information source, 2023

• Authenticity and transparency are vital to establish credibility

• Behemoths can increase credibility via fitness influencers

- Graph 28: purchase factor – well-known brand, by information source, 2023
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Supplementing plan

• Vitamin K2 and protein peptides are unfamiliar

- Graph 29: supplementing plan, 2023

- Graph 30: supplementing plan – awareness of supplementation via health supplements* and consumption rate of health

supplements**, 2023

• Raising awareness of iron deficiency and scientific iron supplementation

• Lutein, vitamin B complex and vitamin D enjoy top development priority

- Graph 31: supplementing plan – retention rate* and future preference**, 2023

• Limited dietary sources, inadequate cooking habits and booming ageing population can drive the interest of fish oil

• Algae oil can be a sustainable and odourless alternative to fish oil

Female health

• Physical and mental harmony both crucial for female respondents

- Graph 32: female health, 2023

• Gen Zers have strong interest in Qi/blood and hair health

- Graph 33: female health– selected items, by generation, 2023

• Sexual and reproductive health deserve more education

ISSUES AND INSIGHTS

Preventing overdosing based on consumers' lifestyle and diet

- Graph 34: purchase factor – overdosing reminder, by purchase factor, 2023

Revitalising and boosting the use of vitamin C supplements

• Revamping vitamin C supplements a superior source to fruits and vegetables

• Taste optimisation for palatable natural vitamin C

• Compound formulation and game-changing innovative format can enhance the efficacy of vitamin C

Decoding Qi/blood replenishing with products combining traditional and modern medicine

• TCM is considered to be the primary means of Qi and blood replenishing

• Scientific iron supplementation to replenish blood deserves attention from susceptible female consumers

- Graph 35: prevalence of anaemia in non-pregnant and pregnant women (aged 15-49), 2000-19

• Brands utilise scientific research and high iron content to impress consumers

• Examples of TCM and iron synergistic products

APPENDIX – SIZE AND FORECAST, METHODOLOGY AND ABBREVIATIONS

• Market size and forecast

• Methodology

Health Supplements – China – 2023

© 2024 Mintel Group Ltd. All Rights Reserved.



• Abbreviations
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Disclaimer
This is marketing intelligence published by Mintel.
The consumer research exclusively commissioned
by Mintel was conducted by a Chinese licensed
market survey agent (see Research Methodology
Asia-Pacific for more information).

Terms and Conditions of use
Any use and/or copying of this document is subject
to Mintel‘s standard terms and conditions, which are
available at http://www.mintel.com/terms

If you have any questions regarding usage of this
document please contact your account manager or
call your local helpdesk.
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