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The major home
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practical product
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Catering to the unmet
needs of segment
consumer groups can
also be a way to drive
business.

Major Domestic Appliances - China - 2023

This report looks at the following areas:

• Changes in ownership and purchase interest in
key categories of major domestic appliances
• Attractive product features of refrigerators,
washing machines and air conditioners
• Consumer preferences for brands when
purchasing refrigerators
• Key expectations for services provided by
major domestic appliance brands.

Overview

From January-October 2023, retail sales of
household appliances and video equipment
increased by merely 0.3% year-on-year according
to NBS data. The household appliances market is
not recovering as quickly as expected. As a highly
mature market, ownership of major home
appliances has reached saturation, and further
growth faces challenges. The prolonged replacement cycle of large appliances and a
sluggish real estate market have made it difficult to stimulate demand.

Furthermore, the slower recovery in consumer financial confidence has exerted additional
strain on the spending sentiment for major domestic appliances. Mintel's latest research shows
that ownership of most major domestic appliances has remained largely consistent with 2021,
and consumers have opted to maintain their current consumption levels rather than pursuing
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upgrades. In addition, consumers are paying more attention to the most basic functions of
home appliances, such as the washing efficacy of washing machines.

Despite the challenges, opportunities still exist, particularly in the areas of appliances that
bring greater convenience and improve quality of life for consumers. Home appliance brands
can explore meaningful uses cases for advanced features, leverage services to connect with
consumers and address segment needs to drive growth.
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Report Content

EXECUTIVE SUMMARY

Key issues covered in this Report

• Definitions

• Overview

The market

• Major home appliance market faces a slow journey back to pre-pandemic levels

• Market Factors

The company

• Leading players reported positive revenue growth

• Marketing activities

• New product trends

The consumer

• Drum dryers and door-to-door/multi-door refrigerators have more market potential

- Graph 1: ownership and purchase interest in major domestic appliances, 2023

• Expectations for refrigerators centre on advanced health-related functions and novel designs

- Graph 2: expectations for refrigerators, 2023

• Midea and Haier demonstrate strong brand popularity in refrigerator sector

- Graph 3: refrigerator brand ownership, 2023

- Graph 4: refrigerator brand preference for future purchases, 2023

• Expectations for washing machines focus on washing performance

- Graph 5: expectations for washing machines, 2023

• Air conditioners are expected to carry more functions

- Graph 6: expectations for air conditioners, 2023

• Service is crucial as a touchpoint to connect with consumers and earn trust

- Graph 7: expected services by brands, 2023

Issues and insights

What we think
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THE MARKET

Market size and forecast

• Major home appliances market continues to be under pressure

- Graph 8: retail value and growth of major domestic appliances, 2018-23

• A slow path to return to pre-pandemic levels

Market segmentation

• Air conditioners and refrigerators lead growth while TVs and washing machines continue downturn

- Graph 9: retail value of major domestic appliances, by segment, 2018-23

• Air conditioners and refrigerators lead growth while TVs and washing machines continue downturn

- Graph 10: year-on-year growth rate of retail value of major domestic appliances, by segment, 2018-23

Market factors

• Challenging real estate market leads to reduced demand for major home appliances

- Graph 11: sales area of commercial residential housing, 2018-23

• Slower-than-expected recovery in consumer financial confidence may hinder spending on big-ticket purchases...

- Graph 12: consumers' financial sentiment for the year ahead*, 2019-23

• ...and even if they intend to purchase large appliances, there is a tendency to maintain the consumption level rather than

upgrade

- Graph 13: upgrading intention for major domestic appliances in the next three months among owners who want to buy a

new one, 2022-23

• Demand in rural areas drives growth

- Graph 14: numbers of major domestic appliances owned per 100 households, 2018-22

• Demand in rural areas drives growth

• Consumers' relatively spacious living environment brings certain upgrade opportunities

- Graph 15: housing status, by city tier, 2023

THE COMPANY

Key players' performance

• Midea Group (美的集团)

• Haier Smart Home (海尔智家)

• Gree (格力电器)

• Hisense Home Appliances (海信家电)

Marketing activities

• Establish an ethical and warm brand image

• Leverage AIGC for home appliance marketing
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• Explore the possibilities of subscription models for home appliances

New product trends

• Provide advanced health benefits

• 'Invisible' home appliances

• Home appliances with novel structures

• Innovative appearance designs give home appliances a new look

• Products targeting niche usage scenarios bring new possibilities

THE CONSUMER

Ownership and purchase interest

• Ownership of most major appliances remains stable, while freezers show a temporary surge

- Graph 16: ownership of major domestic appliances, 2021 vs 2023

• Drum dryers and door-to-door/multi-door refrigerators have more market potential

- Graph 17: ownership and purchase interest in major domestic appliances, 2023

• Refrigerator upgrade interest focuses on door-to-door and multi-door designs

- Graph 18: purchase interest in door-to-door and multi-door refrigerators, respondents who have 2/3 doors refrigerators

but plan to change vs all respondents, 2023

• Multi-generational families are the key audience to target

- Graph 19: respondents who do not have but are interested in buying the following major domestic appliances, by living

situation, 2023

• Pet owners demonstrate a greater propensity for dryers/washing machines and refrigerators

- Graph 20: do not have but are interested in buying the following major domestic appliances, by pet ownership, 2023

Expectations for refrigerators

• Demand for advanced health-related functions leads the way, followed by demand for novel designs

- Graph 21: expectations for refrigerators, 2023

• Ultra-thin design and larger freezer space can be priorities for refrigerator development

• Attractive exterior design to entice more upgrades, while health-centric functionalities to reach potential buyers

- Graph 22: expectations for refrigerators, upgraders vs potential buyers, 2023

• Cater to the elevated expectations of pet owners for refrigerators

- Graph 23: expectations for refrigerators, by pet ownerships, 2023

Refrigerator brand preferences

• Haier and Midea enjoy high brand penetration, &nbsp;followed by Ronshen

- Graph 24: brand ownership of refrigerators, 2023

• Midea and Haier are far ahead in future purchase interest

- Graph 25: brand preferences of refrigerators for future purchases, 2023

• Midea demonstrates most pronounced brand loyalty
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- Graph 26: retention rate of current owners of major domestic appliance brands, 2023

• Multi-generational families are more open to brand choice

- Graph 27: refrigerator brand preferences for future purchase, by living situation, 2023

Expectations for washing machines

• Primary focus lies on washing performance

- Graph 28: expectations for washing machines, 2023

• Efficient washing performance as a pivotal factor in triggering replacement of drum washing machines

- Graph 29: selected expectations for washing machines, upgraders vs potential buyers of drum washing machines, 2023

• Emphasise the benefits of standard functions for pet owners

- Graph 30: expectations for washing machines, by pet ownership, 2023

Expectations for air conditioners

• Air conditioners are expected to carry more functions

- Graph 31: expectations for air conditioners, 2023

• Niche air conditioners for specific use scenario show great potential

• Air purification key to replacement for mounted air conditioners and new purchases for stand air conditioners

- Graph 32: expectations for air conditioners, upgraders vs potential buyers of stand air conditioners , 2023

- Graph 33: expectations for air conditioners, upgraders vs potential buyers of mounted air conditioner, 2023

• More advanced air conditioners target consumers in non-first-tier cities

- Graph 34: expectations for air conditioners, by city tier, 2023

• Pet owners show higher expectations for multiple air conditioner functions

- Graph 35: expectations for air conditioners, by pet ownership, 2023

Expectations for services by brands

• Service is crucial as a touchpoint to connect with consumers and earn trust

- Graph 36: expected services by brands, 2023

• Consumers have long expected 'painless' trade-ins

- Graph 37: expectations of cross-brand trade-ins among owners who plan to change existing major domestic

appliances, 2023

- Graph 38: expectations of cross-category trade-ins among owners who plan to change existing major domestic

appliances, 2023

• Life-related services are more likely to reach and impress young men

- Graph 39: life-related services, by gender and age, 2023

• Cater to home partial renovation needs

- Graph 40: home partial renovation services, by housing status and by owners who plan to change existing refrigerators,

2023
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ISSUES AND INSIGHTS

• Find meaningful scenarios for intelligent features

• Leverage services &nbsp;to enhance brand-consumer interaction

• Tap into the demand of the under-served pet owners

APPENDIX – SIZE AND FORECAST, METHODOLOGY AND ABBREVIATIONS

• Market Size and Forecast

• Methodology

• Abbreviations
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Disclaimer
This is marketing intelligence published by Mintel.
The consumer research exclusively commissioned
by Mintel was conducted by a Chinese licensed
market survey agent (See Research Methodology
for more information).

Terms and Conditions of use
Any use and/or copying of this document is subject
to Mintel‘s standard terms and conditions, which are
available at http://www.mintel.com/terms

If you have any questions regarding usage of this
document please contact your account manager or
call your local helpdesk.

Published by Mintel Group Ltd
www.mintel.com

Help desk

UK +44 (0)20 7778 7155

US +1 (312) 932 0600

Australia +61 (0)2 8284 8100

China +86 (21) 6386 6609

India +91 22 4090 7217

Japan +81 (3) 6228 6595

Singapore +65 (0)6 818 9850

MAJOR DOMESTIC APPLIANCES - CHINA - 2023

© 2024 Mintel Group Ltd. All Rights Reserved.

https://help.mintel.com/en/articles/6193685
https://help.mintel.com/en/articles/6193685
http://www.mintel.com/terms
https://www.mintel.com

	Major Domestic Appliances – China – 2023
	Major Domestic Appliances - China - 2023
	This report looks at the following areas:
	Overview

	Report Content
	Executive Summary
	The market
	The company
	The consumer
	issues and insights
	Appendix – size and forecast, methodology and abbreviations


