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Report Content

EXECUTIVE SUMMARY

What you need to know — Summary

Create distinction through format type; innovate for the future through environment-friendly products

Global retail market overview: Fabric care, 2018

India is predominantly a hand-wash laundry market

Ariel #ShareTheLoad campaign yet again challenges the status quo of laundry being a woman's responsibility
Target men to drive penetration of matic detergents

Capitalise on liquid formats to differentiate matic detergents and drive its usage

What it means

KEY TRENDS

What you need to know

Key drivers

Everyday living conditions coupled with a densely populated country makes laundry a big business

Global trends and how they are playing out in India

Develop environment-friendly offerings to be future-ready
Environment-friendly product tops NPD launch claims globally and in India
- Graph 1: NPD launch claims, 2018

- Graph 2: NPD launch claims, 2018

Why Dizolve packaging went plastic-free

Looming water scarcity to drive product innovations

Take on a world of waste with DS3

Types of laundry detergent sheets, films and strips

CONSUMER INSIGHTS

What you need to know

Chapter 1 - Laundry behaviour

Involve other family members to pitch-in doing laundry

- Graph 3: Laundry responsibility, August 2018

Communicate everyday heroism in doing laundry in order to make it easier for men, especially husbands, to participate

- Graph 4: Laundry responsibility (self), by marital & working status, August 2018
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- Graph 5: Laundry responsibility (self), by marital & working status, August 2018
 Think convenience to make a high-usage everyday product like hand wash detergent consumer-friendly
« Tap into West region's everyday laundry behaviour
« Turn fo an emerging Tier 2 machine-wash segment to expand matic detergents
- Graph 6: Machine wash frequency, by city tiers, August 2018
« Do away with the need to pre-soak and highlight time-saving detergent

- Graph 7: Pre-soak time of clothes, by laundry method, August 2018

Chapter 2 - Usage and attitude
+ Target the high number of product users, especially men, with a bundled kit
- Graph 8: Number of laundry products and adjuncts used in last 6 months, August 2018
« Take the bundling route to expand penetration beyond basic laundry products
- Graph 9: [no title]
- Graph 10: Laundry products used in past 6 months, August 2018
 Design product offerings and communication to reach highest product users
« Make post-wash fragrance a barometer of clean clothes
- Graph 11: Select attitude towards laundry, August 2018
+ Break away from limited usage by highlighting superior benefits of liquid format

- Graph 12: Select attitude towards liquid detergents/conditioners, August 2018

MARKET APPLICATION

«  Opportunity: Key areas of focus

Opportunities
+ Be future-ready with low-foam detergents and less water-intensive processes

+  Move on from the visual to the olfactory dimension of clean through post-wash fragrance

Who's innovating

+ Herbal matic detergent powder for all types of washing machines including semi-automatic
+ Environment-friendly multi-functional products

+ Uni-wash detergents that work for both hand and machine wash

+ Indian consumers see natural brands as being more trustworthy

+ Getting specific with liquid detergent format

+ The dhobi (washer-man) comes back in the form of laundromats

Global innovators
+ Laundry powder featuring precious stone particles
+ Promoting efficacy benefits and economy of concentrated detergents

+ Environment-friendly packaging for liquid detergent
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Anti-pollution fabric care
New fibre protection formula emphasises cold water suitability

Reset and revive clothes in just 15 minutes

APPENDIX

Consumer survey methodology

MINTEL INDIAN CONSUMER - OTHER REPORTS AVAILABLE
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About Mintel India Consumer

Access our reports now and we'll tell you how
major trends are affecting India. We also hone in
on the regional differences from socio-economic
groups to demographics such as age, gender
and household composition. We research
consumers in Metro and Tier 11o 3 cities across
the 4 main regions and in 6 local languages.

In each report, we're analysing the trends and
the innovations, the behaviours and the
influencers of consumers across India. Our local
expert analysts then examining the primary
research and consumer data and translating it
into what it means for you.

(¥) Find out what Indian consumers
want, what they need and what
influences their purchasing
decisions.

(¥) Understand the Indian market and
see how it fits into wider trends on
a local and global level.

(©) Take advantage of the gaps and
opportunities that exist today,
tomorrow and beyond.

How Mintel Indian Consumer will help your business grow:

Segment consumers Analyse the latest trends See action-oriented

across India according to and innovations and see summaries fo understand an
their regional and how they fit at a local area quickly or investigate the
demographic differences level to identify data to get an in-depth

so you can target them opportunities for your understanding of your market.
more effectively. next big idea.

BUY THIS REPORT NOW
€2600.00 | £2195.00 | $2995.00"

store.mintel.com | storeemintel.com

Americas: +1(312) 932 0400
China: +86 (21) 6032 7300
Germany: +49 (0) 211 3399 7411
India: +9122 44451045
Singapore: +65 6653 3600
Thailand: +66 2 821 5122

UK: +44 (0) 20 7606 4533

*These prices are correct at time of publication, but are subject to change due to currency fluctuations. MINTEL
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Disclaimer

This is marketing intelligence published by Mintel.
The consumer research exclusively commissioned
by Mintel was conducted by an Indian licensed

market survey agent (see Research Methodology

Asia-Pacific for more information).

Terms and Conditions of use

Any use and/or copying of this document is subject
to Mintel‘s standard terms and conditions, which are
available at http://www.mintel.com/terms

If you have any questions regarding usage of this
document please contact your account manager or
call your local helpdesk.

Published by Mintel Group Ltd
www.mintel.com
email: store@mintel.com

Help desk

UK +44 (0)20 7778 7155
U +1 (312) 932 0600
Australia +61 (0)2 8284 8100
China +86 (21) 6386 6609
India +91 22 4090 7217
NETEN] +81 (3) 6228 6595
Singapore +65 (0)6 818 9850
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