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Innovate in flavours, textures and health claims to stay ahead of the
competition and cater to a large indulgence-seeking audience.
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Report Content

+  What you need to know

EXECUTIVE SUMMARY

+  What you need to know
+ Global retail market overview: ice cream, 2019
- Graph 1: Consumption of various type of ice creams, May 2019
- Graph 2: Top five flavours as a share of ice cream launches, September 2016-August 2019
- Graph 3: Top five textures as a share of ice cream launches, September 2016-August 2019
« Enhance product dimensions through new flavours and textures
+ Health claims are understated
- Graph 4: Top five health claims as a share of ice cream launches, September 2016-August 2019
+ Introduce both plus and minus claims to appeal to a larger audience

+ The future of ice cream in India: Key insights

KEY TRENDS

+  What you need to know
- Graph 5: Share of launches that carry a dessert flavour, by category, September 2016-August 2019

+ Unique Indian flavours on the rise

Global trends and how they are playing out in India
+  With less sugar, more protein and very little fat, ice creams are getting healthier
+ Help Me Help Myself

« |ce cream meets Mintel Trends

CONSUMER INSIGHTS

«  What you need to know

The ice cream consumer
*  Who are the consumers?

- Graph 6: Consumption of different ice cream types, by age group, region and city tier, May 2019

Flavours and textures
+ Consumers seek enhanced flavour and texture

- Graph 7: Select added ingredients interested in trying in ice cream, by age, gender and region, May 2019

MINTEL



Ice Cream - Indian Consumer - 2019

+ Innovate for different demographics
+ Enhance product dimensions
+ Seek inspiration from global flavours
+ Indian flavours
+  Upcoming flavours
- Graph 8: Select attitudes to ice cream, by age group and region, May 2019

+ Explore crunchy textures through the addition of nuts/biscuits

Health
« After taste, consumers want added health benefits
+ TURF analysis reveals the mix of attributes that will attract the largest number of unique respondents
«  TURF Methodology
- Graph 9: High-/added-protein claims as a share of ice cream launches, Sep 2017-Aug 2019
- Graph 10: Interest in added protein as an ingredient in ice creams, by age, city tier and region
- Graph 11: L/N/R sugar claims as a share of ice cream launches, Sep 2017-Aug 2019
- Graph 12: Natural sweeteners as added ingredient in ice cream, by city tier and region, May 2019

- Graph 13: Select attitude tfowards ice cream, by age and city tier, May 2019

Purchase touchpoints
- Graph 14: Top factors considered apart from flavour while choosing ice cream, May 2019
- Graph 15: Attitudes towards ice cream, by age, May 2019
- Graph 16: Select factors important while choosing ice cream apart from flavour, by city tier, May 2019

- Graph 17: Special offers as a factor after flavour while choosing an ice cream, by household groups, May 2019

MARKET APPLICATIONS

+  What you need to know

Opportunities

+ Enhance products through flavour and texture
+ Make ice cream healthy

+ Added health benefits that brands can include

« Drive trust through experiences at parlours

Who's innovating

+ Perflce Candy

Global innovations
+ Zero-calorie ice pops
+ Brands celebrate health benefits on pack to attract consumers' attention

« Haagen-Dazs introduces gelato in mini cups
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+ South African Juice Revolution brings cold-pressed juice pops to the market
+ Haagen-Dazs introduces its floral-flavoured Flowers Collection ice cream into France

+  'Mess-free' ice creams suitable for smartphone users and gamers

APPENDIX

+ Abbreviations
+ Scope of the research

« Consumer survey methodology

MINTEL INDIAN CONSUMER - OTHER REPORTS AVAILABLE
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About Mintel India Consumer

Access our reports now and we'll tell you how
major trends are affecting India. We also hone in
on the regional differences from socio-economic
groups to demographics such as age, gender
and household composition. We research
consumers in Metro and Tier 11o 3 cities across
the 4 main regions and in 6 local languages.

In each report, we're analysing the trends and
the innovations, the behaviours and the
influencers of consumers across India. Our local
expert analysts then examining the primary
research and consumer data and translating it
into what it means for you.

(¥) Find out what Indian consumers
want, what they need and what
influences their purchasing
decisions.

(¥) Understand the Indian market and
see how it fits into wider trends on
a local and global level.

(©) Take advantage of the gaps and
opportunities that exist today,
tomorrow and beyond.

How Mintel Indian Consumer will help your business grow:

Segment consumers Analyse the latest trends See action-oriented

across India according to and innovations and see summaries fo understand an
their regional and how they fit at a local area quickly or investigate the
demographic differences level to identify data to get an in-depth

so you can target them opportunities for your understanding of your market.
more effectively. next big idea.

BUY THIS REPORT NOW
€2600.00 | £2195.00 | $2995.00"

store.mintel.com | storeemintel.com

Americas: +1(312) 932 0400
China: +86 (21) 6032 7300
Germany: +49 (0) 211 3399 7411
India: +9122 44451045
Singapore: +65 6653 3600
Thailand: +66 2 821 5122

UK: +44 (0) 20 7606 4533

*These prices are correct at time of publication, but are subject to change due to currency fluctuations. MINTEL
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Disclaimer

This is marketing intelligence published by Mintel.
The consumer research exclusively commissioned
by Mintel was conducted by an Indian licensed

market survey agent (see Research Methodology

Asia-Pacific for more information).

Terms and Conditions of use

Any use and/or copying of this document is subject
to Mintel‘s standard terms and conditions, which are
available at http://www.mintel.com/terms

If you have any questions regarding usage of this
document please contact your account manager or
call your local helpdesk.

Published by Mintel Group Ltd
www.mintel.com
email: store@mintel.com

Help desk

UK +44 (0)20 7778 7155
U +1 (312) 932 0600
Australia +61 (0)2 8284 8100
China +86 (21) 6386 6609
India +91 22 4090 7217
NETEN] +81 (3) 6228 6595
Singapore +65 (0)6 818 9850
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