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Boost usage of VMS by
positioning products that
support healthy ageing
and mental wellbeing.
Offer enhanced/easy
absorption to showcase
efficacy.

Nutraceuticals: Vitamins, Minerals & Supplements
- India - 2023

This report looks at the following areas:

• Usage of vitamins, minerals and supplements
(VMS) and potential to grow in the Indian market
• Opportunity to position VMS products as an aid
to healthy ageing; age-wise outlook towards
healthy ageing; health priorities of consumers who
want to delay ageing
• Health benefits of interest; opportunity to tap
into the interest in the mental wellness space;
weight loss and brain health as emerging areas of
interest
• Factors that motivate consumers to choose one VMS product over another in the crowded
space
• Potential to personalise VMS – target audience, drivers
• Classification of consumers into wellness segments based on wellness-related activities;
positioning VMS as per the needs of different segments

Overview

The need for VMS is evolving, from being majorly driven by doctors' prescriptions to being
solutions that consumers proactively seek for preventive healthcare and healthy ageing. The
usage of VMS has remained stable over the last one year and is likely to grow as almost a
quarter of VMS users express their intention to spend more on the category in the next year.
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Positive ageing or healthy ageing is relevant not only for seniors but also for the youth. The
VMS category is well placed to offer solutions for improving quality of life for seniors and to
kickstart the early prevention of age-related diseases with positive nutrition from a young
age. Mental wellbeing and protection of vital organs can be two key areas of focus for
innovations in healthy ageing.

Energy and immunity are top health priorities of consumers, closely followed by mental
wellbeing and digestive health. Time is ripe to bolster innovation in the mental wellness space,
with 67% of Indians strongly agreeing that maintaining good mental health is key to overall
wellbeing.

Choosing a product in the crowded space is a challenge for consumers. The report throws
light on the top features that can motivate consumers to pick one product over another.
Moreover, the interest and willingness to pay a premium for personalised offerings is
discussed.

Based on wellness-related behaviours, consumers are classified into three wellness segments.
The opportunities to position VMS products for these segments are highlighted in the report.
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Report Content

EXECUTIVE SUMMARY

• Mintel's perspective

Key issues covered in this Report

• Overview

• Offer mental wellbeing as a route to delayed ageing

• Communicate superior absorption to prove efficacy

• VMS users are warming up to the idea of personalised supplements

• The outlook for the VMS category

KEY TRENDS AND MARKET FACTORS

• What you need to know

Innovation activity in the VMS space

• Launch activity is gathering steam in the VMS category

- Graph 1: new product launches in the VMS category, 2018-23

- Graph 2: % of VMS launches, by launch type, 2021-23

• Immunity and energy are the top functional claims

- Graph 3: % of VMS launches with different functional claims, 2021-23

- Graph 4: % of VMS launches with different functional claims, 2021-23

• Botanical and natural claims dominate the Indian VMS category

- Graph 5: % of VMS launches with select claims related to naturalness and eliminations of nasties, 2018-23

• The gummy format has gained traction over the last five years

- Graph 6: % of VMS launches in different formats, 2018-23

• Unflavoured launches, though dominant, are fading; orange and strawberry are more popular in VMS

- Graph 7: % of VMS launches that are unflavoured, 2018-23

- Graph 8: % of VMS launches in different flavours, 2018-23

Emotional wellbeing comes under the spotlight

• Mental health is valued globally

• Indians are prioritising mental health

• Conversations around mental health are gaining traction on social media

• Younger Indians and women lead conversations on mental health

• Kolkata teenagers launched 'Mentica' – an online platform for identifying mental health issues

• Nutraceuticals offering emotional wellbeing are emerging
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Mintel Trend: Age Reframed

• Globally, consumers want to improve their health span

• What drives the healthy ageing trend

• Europe and APAC lead in innovating products that support healthy ageing

• In APAC: India and South Korea lead in VMS launches positioned for healthy ageing

- Graph 9: VMS launches with healthy ageing* positioning in the last five years, 2018-23**

- Graph 10: % of share of VMS launches with healthy ageing* positioning, by market, 2018-23

• In SEA, Anlene shifts focus from providing added nutrients to incorporating ingredients with specific functionalities for

healthy ageing

WHAT CONSUMERS WANT AND WHY

• What you need to know

• VMS consumption has remained stable over the last one year

- Graph 11: consumption of VMS, 2022 vs 2023

- Graph 12: agreement with select statements about supplements, 2023

• Innovation activity in VMS space gathers steam globally as well as in India

- Graph 13: VMS launches, 2018-23

• The category has potential to grow as consumers express their intention to spend more on VMS

- Graph 14: agreement with the statement "I intend to spend more on vitamin, mineral and/or supplement products in the

next one year", 2023

- Graph 15: agreement with the statement "I intend to spend more in vitamin, mineral and/or supplement products in the

next one year", 2023

• Prevention is a key driver; there is opportunity to strengthen consumers' faith in the effectiveness of VMS &nbsp;managing

health issues

- Graph 16: select reasons for consuming VMS, 2023

• Boost consumption by communicating preventive health benefits

• Offer protection from flu and common cold

• Communicate the role of supplements in managing existing health issues

• Case Study: Atmantan Naturals supports the management of a wide range of ailments

VMS for healthy ageing

• The need for healthy ageing represents an opportunity for the nutraceuticals category

• Offer healthy ageing as an all-encompassing benefit

- Graph 17: reasons for consuming vitamins, minerals and/or health supplements in the last six months, 2023

• The 45-54s want to delay ageing; the 25-34s want to dodge the onset of health issues

- Graph 18: 'to prevent future health issues' as a reason for consuming vitamins, minerals and/or health supplements, by

age, 2023
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- Graph 19: 'to delay ageing' as a reason for consuming vitamins, minerals and/or health supplements, by age, 2023

• Position VMS as a support for healthy ageing across age groups

• Case Study: Decode Age offers solutions to slow down ageing

• Build a stronger foundation for better health

• The formula for healthy ageing product innovation

• Focus on improving quality of life for the ageing population

• Cater to the unique health needs of ageing women

• Consumers seeking healthy ageing are enthusiastic VMS users; there is potential to convert occasional users to daily users

- Graph 20: agreement with select statements about VMS, by consumers with select reasons for consuming VMS, 2023

- Graph 21: consumption of VMS, by consumers with select reasons for consuming VMS, 2023

• Opportunity 1: offer mental wellbeing as a route to delayed ageing

- Graph 22: health benefits of interest in health supplements, 2023

• Respond to the need for mental wellbeing for healthy ageing

• Couple mental wellness with beauty benefits

• Opportunity 2: offer organ protection to support healthy ageing

- Graph 23: agreement with the statement "Supplements that help to protect the health of vital organs (eg the liver and

kidneys) appeal to me", 2023

• Design products that target liver health

• Offer solutions for kidney health and protection

Health goals of consumers

• Energy and immunity are top priorities, closely followed by mental wellbeing and digestive health

- Graph 24: health benefits of interest in health supplements, 2023

• Combine energy with immunity to align with the health goals of the majority

• Immunity claim dominates the VMS category; energy and slimming benefits are gaining traction

• Allure Gen Z with energy and beauty benefits

- Graph 25: % launches of VMS featuring energy and beauty benefits, 2020-23

- Graph 26: select health benefits of interest in health supplements, by generation, 2023

• Promise energy and glamour to recruit young consumers

• Baby Boomers need support to maintain eye health

- Graph 27: interest in eye health benefit from supplements, by generation, 2023

• Respond to the need for eyecare

• Time is ripe to bolster innovation in the mental wellness space

- Graph 28: reasons for consuming health supplements in the last six months, 2023

• Mental wellness is in demand across age; however, it resonates more with consumers in upper tier cities

- Graph 29: select health benefits of interest in health supplements, by age, 2023

• Innovations in the mental health space remain limited

- Graph 30: % share of VMS launches with stress & sleep claim, by market, 2022-23
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- Graph 31: % launches of VMS with stress and sleep claim, 2018-23

• Leverage the growing interest in improving mental health and energy

• Global inspirations: VMS designed to support mental wellbeing

• Promise mood boost for consumers to spend the day with a positive frame of mind

• Ashwagandha is gaining traction as an ingredient in VMS for mental wellbeing

- Graph 32: top three ingredients of interest in VMS, 2022

- Graph 33: % share of VMS launches offering stress and sleep claim with ashwagandha as an ingredient, 2018-23

• Ride on the popularity of ashwagandha

Emerging areas of interest

• Weight management is associated with holistic wellbeing

- Graph 34: 'aid in weight loss' as a health benefit of interest in supplements, by reason of consuming VMS, 2023

• Metro dwellers are more likely to turn to VMS for aid in weight management

- Graph 35: 'aid in weight loss' as a health benefit of interest in health supplements, by city tier, 2023

• Launches have remained stable over the last three years; green tea extract is a commonly used ingredient

- Graph 36: % launches with select ingredients in VMS launches featuring the slimming claim, 2022-23

- Graph 37: % of VMS launches featuring the slimming claim, 2018-23

• South Korea is the global leader for slimming supplements

- Graph 38: % share of VMS launches featuring the sliming claim, by market, 2022-23

• Support consumers in their weight loss journey

• Leverage the power of probiotics for weight control

• Differentiate with slimming supplements designed specifically for women

• Consumers begin to see merit in supplements for brain and heart health

- Graph 39: 'improve brain cognition/performance' as a health benefit of interest in health supplements, 2023

- Graph 40: 'improve cardiovascular health' as a health benefit of interest in health supplements, 2023

• Consumers begin to see merit in supplements for brain and heart health

• Lend support to improve brain performance

• Offer solutions to maintain normal functioning of the heart

How consumers choose VMS products

• Choosing a product in the crowded space is a challenge for consumers

- Graph 41: agreement with the statement "It is difficult to understand the differences between supplements offering

similar health benefits", 2023

• The majority put their faith in supplements from well-known brands

- Graph 42: features that would encourage consumers to choose one product over another, 2023

• Lesser-known brands can leverage interest in special offers and attractive packaging

- Graph 43: features that would encourage consumers to choose one product over another, 2023

• Communication around superior absorption can prove efficacy

- Graph 44: features that would encourage consumers to choose one product over another, 2023
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• Talk about easier and enhanced absorption of active ingredients

• Case Study: Wellbeing Nutrition demonstrates improved delivery/absorption due to advanced molecular science

• Metro consumers make the target audience for novel formats/flavours

- Graph 45: features that would encourage consumers to choose one product over another, 2023

• Intrigue consumers with novel and convenient formats

• Offer formats that can be had along with food

• Differentiate with novel flavours

Potential to personalise VMS

• VMS users are warming up to the idea of personalised offerings

- Graph 46: agreement with select statements about VMS, 2023

• Well-to-do and upper city tier consumers are willing to pay a premium for personalisation

- Graph 47: willingness to pay more for personalised supplements, 2023

• The need for nutrition counselling and scepticism about effectiveness are key drivers

• Tech solutions boost personalised nutrition

• Help consumers acknowledge their unique needs

• Create a healthy, nutrition-conscious community

• Personalised offerings can make a place in the category by promising greater efficacy

- Graph 48: agreement with select statements about VMS, 2023

• Communicate greater efficacy and flexibility

• Engage with consumers via tracking apps

• Personalisation can play a key role in managing existing health issues

• Gut microbiome profiling can uncover root causes of a wide range of health issues

• Explain how personalised supplements give better results in tackling health issues

Positioning VMS for different wellness segments

• Indian consumers can be classified into three major segments based on efforts to manage health and wellbeing

• Introducing the three wellness-based segments

• Activity profile of the three consumer segments

• VMS consumption is higher among the Moderate and High Wellness segments

- Graph 49: usage of VMS, by wellness segments, 2023

• Mental wellbeing is valued by consumers with advanced wellness behaviours

• Preventive healthcare is a priority for all the wellness segments; High Wellness Achievers focus on improving physical

appearance via VMS

• Support High Wellness Seekers in improving physical appearance

• Target the wellness-evolved consumers for personalised offerings

- Graph 50: agreement with select statements about VMS, by wellness segments, 2023
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APPENDIX

• Report definition

• Consumer survey methodology

• Methodology for consumer segmentation
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About Mintel India Consumer

Access our reports now and we'll tell you how
major trends are affecting India. We also hone in
on the regional differences from socio-economic
groups to demographics such as age, gender
and household composition. We research
consumers in Metro and Tier 1 to 3 cities across
the 4 main regions and in 6 local languages.

In each report, we're analysing the trends and
the innovations, the behaviours and the
influencers of consumers across India. Our local
expert analysts then examining the primary
research and consumer data and translating it
into what it means for you.

Find out what Indian consumers
want, what they need and what
influences their purchasing
decisions.

Understand the Indian market and
see how it fits into wider trends on
a local and global level.

Take advantage of the gaps and
opportunities that exist today,
tomorrow and beyond.

How Mintel Indian Consumer will help your business grow:

Segment consumers
across India according to
their regional and
demographic differences
so you can target them
more effectively.

Analyse the latest trends
and innovations and see
how they fit at a local
level to identify
opportunities for your
next big idea.

See action-oriented
summaries to understand an
area quickly or investigate the
data to get an in-depth
understanding of your market.
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Disclaimer
This is marketing intelligence published by Mintel.
The consumer research exclusively commissioned
by Mintel was conducted by an Indian licensed
market survey agent (See Research Methodology
for more information).

Terms and Conditions of use
Any use and/or copying of this document is subject
to Mintel‘s standard terms and conditions, which are
available at http://www.mintel.com/terms

If you have any questions regarding usage of this
document please contact your account manager or
call your local helpdesk.

Published by Mintel Group Ltd
www.mintel.com

Help desk

UK +44 (0)20 7778 7155

US +1 (312) 932 0600

Australia +61 (0)2 8284 8100

China +86 (21) 6386 6609
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