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Addressing the right target audience and the untapped market will help Rimpie Tulsiani, Sr. Beauty

in cash in on the OTC which has exciting times ahead. I&S?VSO“G' Care Analyst,
ndia
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Pain Management - Indian Consumer - 2019

Report Content

+  What you need to know

EXECUTIVE SUMMARY

+ Addressing the untapped market & the right audience to cash in on OTC space

+ Global retail market overview: OTC medications 2019

+ Increase awareness of OTC so that it is considered safe and not just medicinal

+ Build a safe image by creating not-so-serious formats and using natural ingredients
«+ Time to segment women as they are highest users of OTC

+ Self medication should grow in a responsible and informed manner

+ Introduce not-so-serious formats in OTC segment to dispel the fear of medicines

KEY TRENDS

Key Drivers

 Self medication coupled with a focus on rural and shift from Rx to OTC driving the market
+  Shift in consumer attitude toward self-medication

+ Rapid shift from Rx to OTC

+ Brands which moved from Rx to OTC status gradually in India

+ Rural market propelling growth

+ Sedentary lifestyle leading to different kinds of aches

+ High medical expenses underline OTC market

CONSUMER INSIGHTS

+  Know the 'OTC user'
+ Profile data
+ OTC provides quick relief in a time-effective way
+ Indian market-lucrative market for pain management products
+ Headache tops the list among the pains experienced
- Graph 1: Any pain/injury experienced, December 2019
« How the regions choose their pain management remedies
+ Sprays were the most commonly used format for pain relief
- Graph 2: Pain relief products used in 12 months, Select, December 2019

« Take cue from Volini Maxx launched as the strongest pain relief spray
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55+ were the main users

Take cue from this brand targeting the older population

Buying patterns based on tiers

Most people in India use at least one pain relief product

Most people in India use at least one pain relief product

West India is a lucrative market for pain relief solutions

OTC remedies are need-based purchases

- Graph 3: Perception about OTC, December 2019

Women suffer more than men

- Graph 4: Pain/Injury experienced, Select, December 2019
Target women as they use pain relief solutions more

Take cue from Moov targeting women suffering from back aches
North & West market suffers the most

Target based on the formats popular regionwise

Pharma companies building brand equity in creative ways
Combiflam using social media to create pain management awareness
Target working women with specific pain relief solutions

Take cue from brand lodex who are targeting working women

Target unmarried and older women based on pains they suffer

MARKET APPLICATION

Opportunities

Targeting the right consumer group and the rural market will boost returns

Engage with medical practitioners

Tap into the rural market which, has potential

Typing up with self-help groups

Tying up with start-ups like Udaan and Storeking to go rural
Village Level Entrepreneurs to reach rural

OTC should take the online route aggressively

'Elderly' market in India turns lucrative

Target working women at their pain points

North and West India— most lucrative

Club health and wellness in OTC products
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WHO'S INNOVATING

Local innovations

+ Patanjali Balm

+ Dr. Vaidya's Huff 'n' Kuff Ayurvedic Cough Syrup
+ Nutree Pure Migraway Roll On

« Healing Arnica Joint and Muscle Pain Oil

GLOBAL INNOVATIONS

+ Natural innovation focuses on relieving work-related stress
+ Natural microbiome-friendly probiotics can expand
+  Natural formulas blur with food to bring a sense of familiarity and safety

+ Create durable innovations to relieve and soothe in a holistic/natural way

GLOBAL TRENDS PLAYING OUT IN INDIA

+  How Mintel Trends are impacting OTC medications
+ Bring fizzing/crackling sounds to topical medications
+ 'Pods' add novelty to oral remedies and simplify the cold relief process

+ Explore the digestion-aiding potential of trending activated charcoal

APPENDIX

+ Consumer survey methodology
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About Mintel India Consumer

Access our reports now and we'll tell you how
major trends are affecting India. We also hone in
on the regional differences from socio-economic
groups to demographics such as age, gender
and household composition. We research
consumers in Metro and Tier 11o 3 cities across
the 4 main regions and in 6 local languages.

In each report, we're analysing the trends and
the innovations, the behaviours and the
influencers of consumers across India. Our local
expert analysts then examining the primary
research and consumer data and translating it
into what it means for you.

(¥) Find out what Indian consumers
want, what they need and what
influences their purchasing
decisions.

(¥) Understand the Indian market and
see how it fits into wider trends on
a local and global level.

(©) Take advantage of the gaps and
opportunities that exist today,
tomorrow and beyond.

How Mintel Indian Consumer will help your business grow:

Segment consumers Analyse the latest trends See action-oriented

across India according to and innovations and see summaries fo understand an
their regional and how they fit at a local area quickly or investigate the
demographic differences level to identify data to get an in-depth

so you can target them opportunities for your understanding of your market.
more effectively. next big idea.

BUY THIS REPORT NOW
€2600.00 | £2195.00 | $2995.00"

store.mintel.com | storeemintel.com

Americas: +1(312) 932 0400
China: +86 (21) 6032 7300
Germany: +49 (0) 211 3399 7411
India: +9122 44451045
Singapore: +65 6653 3600
Thailand: +66 2 821 5122

UK: +44 (0) 20 7606 4533

*These prices are correct at time of publication, but are subject to change due to currency fluctuations. MINTEL
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Disclaimer

This is marketing intelligence published by Mintel.
The consumer research exclusively commissioned
by Mintel was conducted by an Indian licensed

market survey agent (see Research Methodology

Asia-Pacific for more information).

Terms and Conditions of use

Any use and/or copying of this document is subject
to Mintel‘s standard terms and conditions, which are
available at http://www.mintel.com/terms

If you have any questions regarding usage of this
document please contact your account manager or
call your local helpdesk.

Published by Mintel Group Ltd
www.mintel.com
email: store@mintel.com

Help desk

UK +44 (0)20 7778 7155
U +1 (312) 932 0600
Australia +61 (0)2 8284 8100
China +86 (21) 6386 6609
India +91 22 4090 7217
NETEN] +81 (3) 6228 6595
Singapore +65 (0)6 818 9850
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