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as having high interest in cars and gadgets, many more of them are also
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Report Content

EXECUTIVE SUMMARY

• Mintel's perspective

Market context

• Appeal to a male population that has work and home responsibilities

What consumers want, and why

• Men want: advertising for technology and cars

• Men want: more ethnic diversity in ads

• Men want: ads that make them laugh

• Men want: a removal of stereotypes

Opportunities

• Younger men are most engaged

• Appealing to the family man

• Older men are hardest to reach

MARKET DRIVERS

- Graph 1: share of maximum population projections for men, by age group, 2020-30

• Older men need encouragement to improve their health

• Mental health awareness and acceptance grow

- Graph 2: employment rate by gender and age, 2008 vs 2018

- Graph 3: who shops for groceries, by gender, June 2019

- Graph 4: who cleans the home, by gender, 2018

- Graph 5: average daily time use on selected activities, by gender, October 2019

• Time spent on the internet

• Circulation of print newspapers is declining

- Graph 6: GDP % change by quarter, Q1 2015-Q3 2019

WHAT CONSUMERS WANT, AND WHY

Interest in category advertising

- Graph 7: men's interest in sector advertising, October 2019

• Men have a higher interest in ads for technology compared to women

- Graph 8: interest in sector advertising, men vs women, October 2019

Marketing to Men – Germany – 2020

© 2024 Mintel Group Ltd. All Rights Reserved.



- Graph 9: men's interest in advertising for technology and cars, by age, October 2019

• Ownership of technology is broadly equal by gender...

- Graph 10: personal ownership of select technology products, by gender, Q4 2018

- Graph 11: selected electronic equipment bought in the last 12 months, by gender, November 2019

• Young men aspire to owning a nice car

• German automotive brands are aspirational – and the biggest sellers

- Graph 12: men's interest in travel advertising, by age, October 2019

• Just one in ten German men are interested in financial services advertising

• Fashion brands can do more to appeal to older men

- Graph 13: purchase of beauty and personal care products in the last 12 months, 2018

- Graph 14: top five sources of grooming inspiration for men, by age, September 2019

• Food & drink ads can appeal to gourmets

Interest in advertising media

• Traditional TV advertising is currently most likely to engage male attention

- Graph 15: appeal of advertising mediums to men, October 2019

• TV advertising is best for reaching dads

• Print has most engagement with older men

- Graph 16: interest in online forms of advertising, by age, October 2019

- Graph 17: top five ways of accessing the internet, men by age, July 2017

Interest in greater diversity in advertising

- Graph 18: men's interest in diversity in advertising, October 2019

• German men are not as open as women to more diversity in advertising

- Graph 19: interest in diversity in advertising, men vs women, October 2019

- Graph 20: interest in seeing more diversity in advertising, men by age, October 2019

- Graph 21: interest in seeing more diversity in advertising, men by age, October 2019

• Growing media coverage of mental health and rising prevalence of anxiety and depression

• IKEA puts the spotlight on sleep

Attitudes towards stereotypes in advertising

• Marketing needs to reflect changing gender roles

- Graph 22: men's attitudes towards stereotypes in advertising, October 2019

- Graph 23: agreement with selected statements on stereotypes in advertising, by age, October 2019

- Graph 24: agreement with statements on diversity in advertising, by age, October 2019

How to make advertising memorable

• Laughter creates memorable ads

- Graph 25: memorable elements in advertising campaigns, men, October 2019

• Men and women respond equally to amusing ads
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- Graph 26: memorable elements in advertising campaigns, men vs women, October 2019

- Graph 27: "I am more likely to remember advertising campaigns that..." men by age, October 2019

• Edeka makes a point about diversity

How men respond to advertising

• A majority of men claim not to respond to adverts

- Graph 28: men's behaviours around advertising in the last 6 months, October 20189

- Graph 29: men's behaviours around advertising in the last 6 months that are positive for brands, by age, October 2019

- Graph 30: men's behaviours around advertising in the last 6 months that are negative for brands, by age, October 2019

• Social media users express their dislike

• Ethical considerations

Attitudes towards social stereotypes

- Graph 31: men's attitudes towards social stereotypes, October 2019

• Women also agree that men tend to ignore health issues

- Graph 32: attitudes towards social stereotypes, men vs women, October 2019

- Graph 33: men's agreement with gender-based social stereotypes, by age, October 2019

- Graph 34: men's attitudes towards age- and relationship-based social stereotypes, by age, October 2019

LAUNCH ACTIVITY AND INNOVATION

- Graph 35: product launches with a male claim, by category, Jan 2016-Dec 2019

• Catering for German men

• New private label male brand stripped down to the necessities

• Less-common categories specifically catering for male tastes or requirements

APPENDIX

Appendix – consumer research methodology

• Consumer research methodology
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About Mintel Reports: Germany

Access our reports now and get the most
accurate, credible and powerful data, insights
and analysis. Mintel Reports Germany gives you
everything you need to know about what German
consumers want and why.

In each report, we're analysing the market, new
product innovations and the competitive
landscape, as well as consumer behaviours
across Germany. Our local analysts, supported by
our team of global experts then translate it into
what it means for you.

What makes us unique?

A 360-degree view of German
markets

Experienced analysts based in
Germany

Expert-led support from global
category experts

How Mintel Reports Germany will help your business grow:

Identify future
opportunities by
understanding what
German consumers want
and why

Make better decisions
faster by keeping
informed on what's
happening across your
market

See the trends and innovations
impacting Germany both on a
local and global level
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Disclaimer
This is marketing intelligence published by Mintel.
The consumer research exclusively commissioned
by Mintel was conducted by a German licensed
market survey agent (see Research Methodology
Europe for more information).

Terms and Conditions of use
Any use and/or copying of this document is subject
to Mintel‘s standard terms and conditions, which are
available at http://www.mintel.com/terms

If you have any questions regarding usage of this
document please contact your account manager or
call your local helpdesk.

Published by Mintel Group Ltd
www.mintel.com
email: store@mintel.com

Help desk
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