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Invigorate the SBS market with shower oil innovation and by encouraging
the shift from bar soap to liquid handwash. Also, diversify the intimate
wash category.
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This report looks at the following areas:

« The trends impacting the soap, bath and |nvigorq1'e the SBS
shower products category in Thailand market with shower oil

« Body skin issues and concerns among Thai . .
innovation and by

consumers
« Use of soap, bath and shower products encouroging the shift
« Purchasing criteria and interest in soap, bath from bar soap to IIqUId

and shower products features . .
« Attitudes towards soap, bath and shower handwash. AlSO, dlver5|fy

products the intimate wash
category.

Overview

The Thai SBS market is currently experiencing a period of stagnation, projected to have a

CAGR of 2.9% from 2022 to 2026. This underlines the need for an innovation approach that
aligns with consumer interests and adds compelling value.

The emergence of shower oil presents a promising opportunity for brands to inject a sense of
novelty into this stagnant market. This move will not only cater to the increasing interest in skin
health but also align seamlessly with the broader trend of 'skinification'.

Additionally, there is untapped potential in the handwash segment. By transitioning consumers
from bar soap to liquid soap for handwashing, focusing on herbal and natural ingredients,
brands can tap into a new market while generating market growth. Moreover, there is an
opportunity for growth in the infimate wash segment driven by younger adults' adoption,
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coupled with an evolved self-care culture in which consumers focus on and have become

more open about intimate care.
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Report Content

EXECUTIVE SUMMARY

Mintel's perspective

Key issues covered in this Report

Overview

The outlook of soap, bath and shower products in Thailand

Shower products embraced the 'skinification' trend, while handwash can thrive with a natural positioning

- Graph 1: SBS product launches by sub-category, 2018-23

Reinvigorate the bath and shower market with skincare-intensive shower oil

- Graph 2: soap, bath and shower products used for body wash in the past six months, 2023

Target urban users to expand value in the handwash segment

- Graph 3: features of soap, bath and shower products consumers are willing to pay more for, by bar soap usage and
living area, 2023

Diversify intimate wash offerings to increase market reach

- Graph 4: most important factors when purchasing a soap, bath and shower product, by intimate wash usage, 2023

KEY TRENDS AND MARKET FACTORS

What you need to know

Bath and shower have embraced 'skinification'

The SBS market in Thailand has plateauved with a projected decline in growth rate

- Graph 5: soap, bath & shower products market size, 2018-26

Shower products have regained momentum in launch activity

- Graph 6: SBS product launches by sub-category, 2018-23

Bath and shower products join the 'skinification' trend with moisturising taking the lead

- Graph 7: top five claims related to skincare benefits in bath and shower products®, 2018-23

The shower oil concept is well placed to capture the 'skinification' trend, creating new opportunities in the SBS market

Herbal trends bring opportunities to handwash

Liquid hand soap shows strength in antibacterial claims while bar soap leads in natural ones

- Graph 8: top five claims in SBS product launches, by sub-category, 2018-23

The use of natural ingredients and skincare benefits resonate well with Thai consumers

- Graph 9: features in a beauty/grooming product that consumers perceive as indicators of good value for money”, 2022

Bar soap brands use local herbs to play up their products' skin benefits
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Intimate wash benefits from the rise in self-care
« In APAC, South Korea leads in intimate hygiene launches
- Graph 10: intimate hygiene product launches by market, 2018-23
+ Intimate hygiene centres on female users, emphasising botanical and gentle formulas
- Graph 11: top claims in intimate hygiene product launches, 2018-23
+ Thailand has seen an increase in intimate care introductions following the peak of the pandemic
- Graph 12: percent share of intimate hygiene launches of all product launches in SBS category, 2018-23

+ Self-care fosters open conversion, creating opportunities in the intimate care market

WHAT CONSUMERS WANT AND WHY

«  What you need to know

Reinvigorate the bath and shower market with skincare-intensive shower oil
+ Shower oil offers a fresh perspective to the stagnant shower market
- Graph 13: soap, bath and shower products used for body wash in the past six months, 2023
« Shower oil users prioritise skin health and commit to their skincare regimen
- Graph 14: soap, bath and shower products used in the past six months, by shower oil usage, 2023
- Concentrated skincare ingredients are an essential feature worth investing in
+ Position shower oil as an intensive skin nourisher, packed with skin-loving ingredients
« Skintone, body acne and sensitivity are key issues for shower oil users
- Graph 15: body skin issues experienced in the last 12 months, by shower oil usage, 2023
« Arresulting greater interest in ingredients targeting prominent skin concerns
- Graph 16: ingredients in bodycare products interested in trying, by shower oil usage, 2023
« Offer skincare benefits tailored to users' specific concerns, beyond moisturising
+ Provide a complete oil-inspired skincare regimen to help users attain their desired skin results

+ Leverage the skin-nourishing perception of shower oil across shower product formats

Target urban bar soap users to expand value in the handwash category

+ Liquid hand soap and bar soap are the most common choices for handwashing

« Urban bar soap users are pivotal in expanding the liquid soap segment

« Hygiene concerns of sharing bar soap are prominent among urban users
- Graph 17: consumers who strongly agree with the following statements, by bar soap usage and living area, 2023

« Prompt a switch to liquid hand soap with hygiene-focused communication

+ Launch ads and campaigns to promote hygiene awareness

« Urban bar soap users view ingredients as a factor worth spending extra on
- Graph 18: features of soap, bath and shower products consumers are willing to pay more for, by bar soap usage and
living area, 2023

+ Herbal ingredients capture urban bar soap users' attention
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- Graph 19: features of soap, bath and shower products willing to pay more for, by bar soap usage and living area, 2023
+ Innovate liquid hand soap heroing local herb ingredients
+ Introduce handwash with ingredients inspired by Thai spa traditions

« Include local ingredients that garner interest and have already been successful in bar soap

Diversify intimate wash offerings to increase market reach
+ High adoption signals a positive outlook for intimate wash segment growth
- Graph 20: consumers who selected intimate wash as the most used non-body-wash and non-handwash item in their
shower routine, by gender, 2023
+ Intimate wash users are hygiene and skin safety conscious
- Graph 21: consumers who disagree with the following statement, by intfimate wash usage, 2023
» Skincare benefits are key for female intimate wash users, driving their purchase decisions
- Graph 22: most important factors when purchasing a soap, bath and shower product, by intimate wash usage, 2023
+ Intimate wash users' hygiene and skin safety consciousness prompt them to expand their repertoire with intimate wash
- Graph 23: consumers who strongly agree with the following statement, by intimate wash usage, 2023
« Diversify intimate wash through skincare benefits
+ Sweat build-up is a concern for female intimate wash users
- Graph 24: body skin issues experienced in the last 12 months, by intimate wash usage, 2023
« Create an on-the-go infimate wash line
+ Odour control and scent stand out as top features for male users
- Graph 25: features of soap, bath and shower products willing to pay more for among male intimate wash users, 2023
+ Boost interest in men's intimate wash with odour control and appealing scent
+ Brand loyalty and a preference for the bar format offer a new path for male intimate wash
- Graph 26: consumers who agree with the following statement, by intimate wash usage and gender, 2023

+ Appeal to male users with the comforting familiarity of the bar soap format

APPENDIX

+ Report definition
+ Consumer research methodology
« TURF analysis

« Abbreviations
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About Mintel Reports Thailand

Access our reports now and get the most
accurate, credible and powerful datq, insights
and analysis. Mintel Reports Thailand gives you
everything you need to know about what Thai
consumers want and why.

In each report, we're analysing new product
innovations, the competitive landscape, as well
as consumer behaviours across Thailand. Our
local analysts, supported by our team of global
experts then translate it into what it means for
you.

What makes them unique?
(¥) Key trends
(¥) Consumer segmentation

(¥) Local and global expertise

How Mintel Reports Thailand will help your business grow:

Identify future Make better decisions See the trends and innovations
opportunities by faster by keeping impacting you on a local and
understanding what Thai informed on what's global level

consumers want and why happening in markets

across Thailand
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Disclaimer

This is marketing intelligence published by Mintel.
The consumer research exclusively commissioned
by Mintel was conducted by a Thai licensed market
survey agent (See Research Methodology for more

information).

Terms and Conditions of use

Any use and/or copying of this document is subject
to Mintel‘s standard terms and conditions, which are
available at http://www.mintel.com/terms

If you have any questions regarding usage of this
document please contact your account manager or
call your local helpdesk.

Published by Mintel Group Ltd
www.mintel.com

Help desk
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us +1(312) 932 0600
Australia +61 (0)2 8284 8100
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