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Bottled water's demand persists for its nutrition and convenience. Due to
price rises, consumers may trade down, or opt for premium waters as an

affordable luxury.
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This report looks at the following areas:

« The short-, medium- and long-term affects of Bottled water's demand
inflation on still and sparkling waters and . . .

. persists for its nutrition
consumer behavior .
 Reported consumption of still and sparkling and convenience. Due to
waters price rises, consumers
« R ted ch in still and ki t

eported change in still and sparkling water may trade dOWﬂ, or opt

purchase

Reasons for increased still and sparkling water for premium waters as an

purchase affordable |UXUI’y.

Still and sparkling water purchase factors

Attitudes towards still and sparkling water

Characteristics associated with still and sparkling water types
Benefits of interest in still and sparkling water

Trends in launch activity for still and sparkling water and opportunities for further innovation

Overview

Bottled waters are a considered a staple in many US households with an 84% reported

consumption rate in the past three months. Consumers continue to find value in its health and

hydration benefits packaged conveniently for on-the-go consumption. The category is highly

benefited by a growing interest in hydration for mental and physical health, stockpiling

behaviors for potential emergencies and increasingly mobile lifestyles. Concerns over tap

water safety and dislike over taste, position bottled waters as a more trustworthy, potable

hydration source and prime it for continued demand.
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Gen Z and Millennials drive the category forward, reporting higher consumption rates and

increases in usage than other generations. These highly-engaged consumers are generally
more brand loyal and open to trialing premium, specialty and enhanced water varieties.

Consumers most often seek out the basic, inherent benefits of water, such as hydration and
tend to report lowest price as their number one purchase driver. When innovating, brands will
be challenged to convince consumers that added benefits will be worth the extra dollars.
Clearly communicate enhancements to consumers whilst keeping hydration and convenience
at the core of new product development.

Americas: +1(312) 932 0400
BUY THIS REPORT NOW Chin: +86 (21) 6032 7300
Germany: +49 (0) 211 3399 7411

€4400.00 | £3695.00 | $4995.00* Indic: +9122 4445 1045

Singapore: +65 6653 3600

store.mintel.com Thailand: +66 2 821 5122
UK: +44 (0) 20 7606 4533

*These prices are correct at time of publication, but are subject to change due to currency fluctuations. MINTEL




Still and Sparkling Waters - US - 2024

Report Content

EXECUTIVE SUMMARY

What you need to know
Consumer trends: key takeaways
Market predictions

Opportunities

CONSUMER INSIGHTS

Consumer fast facts

Water consumption

Intersection between health and convenience preserves bottled water's relevancy
- Graph 1: types of water consumed in the past three months, 2023-24

Curiosity for novel hydration sources grow packaged water consumption

- Graph 2: types of water consumed in the past three months, 2023-24

Younger consumers explore diversity in bottled water

- Graph 3: types of water consumed in the past three months, by generation, 2024
Bottled water shines in urban settings

- Graph 4: types of water consumed in the past three months, by area, 2024

Metropolitan consumers trust the safety and taste of bottled water

Changes in packaged water consumption

Convenience outweighs environmental concerns
- Graph 5: change in packaged water consumption from last year, 2024
Perceived health benefits are at the core of elevated bottled water consumption

Hydration is #1

- Graph 6: reasons for increased packaged water consumption from last year, 2024

Appeal of bottled water rises in younger consumers

- Graph 7: change in packaged water consumption from last year, by generation, 2024

Diversity defines growing bottled water consumption

- Graph 8: change in packaged water consumption from last year, by race, 2024

Packaged water choice factors

Multi-functional water engages health-conscious consumers
Explore added water benefits

- Graph 9: appealing packaged water benefits, 2024
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« Explore enhancements for physical and mental well-being

«  When budgets are tight, the basics win
- Graph 10: appealing packaged water benefits, by age and income, 2024

+ Mintel Trend: Trading Up

« Appeal to female consumers with wellness benefits that meet their unique health needs
- Graph 11: appealing packaged water benefits, by gender, 2024

+  Support women's health through targeted nutritional waters

Packaged water associations
« Perceptions diverge between still and sparkling water
+ Lean into positively viewed strengths and usage occasions of water type
- Graph 12: characteristics associated with packaged water types, 2024
« Ambiguous perceptions muddy water's perceived value within younger generations
- Graph 13: characteristics associated with unflavored bottled water, by generation, 2024
+ Sober curiosity movement opens new possibilities for water brands
- Graph 14: water types associated with "good as an alcohol alternative," by generation, 2024
- Graph 15: water types associated with "good for social gatherings," by generation, 2024
«  Waters for celebration sans the inebriation
+  Water has potential to reflect status

- Graph 16: water types associated with "premium," by household income, 2024

Attributes of importance in water purchase

+ In the eyes of consumers, value-added water benefits may not be worth the extra dollars
- Graph 17: appealing attributes in packaged water purchase, 2024

« Parents rely on trusted water brands to hydrate their children
- Graph 18: appealing attributes in packaged water purchase, by parental status, 2024

+ Tap into a a budding market for packaged water: children

« Premium and specialty waters: the new luxury good

- Graph 19: appealing attributes in packaged water purchase, by age and income, 2024

Water attitudes
+ Convenience, safety and taste: the trifecta
- Graph 20: packaged water attitudes, 2024
+ Gen Z and Millennials' favored water brands are a reflection of their values
- Graph 21: "l tend to stick with a single brand of bottled water," by generation, 2024
« Sustainability in water comes with a price that some are skeptical to pay
- Graph 22: "l consider a brand's sustainability efforts when purchasing bottled water," by age and income, 2024
- Graph 23: "l would be willing to pay more for water packaged sustainably," by age and income, 2024

« Urban dwellers rely on bottled water for superior flavor and safety
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- Graph 24: "bottled water tastes better than tap water," by area, 2024
- Graph 25: "bottled water is safer to drink than tap water," by area, 2024

COMPETITIVE STRATEGIES

Launch activity and innovation
+  Water with extra perks makes waves in product launches
- Graph 26: launches of still and carbonated water by claim, 2018-23
 Ensure benefits shine through in functional drinks
« Obscure ingredients and benefits lead to confusion sans straightforward communication
- Graph 27: consumer perception of Mango Flavored Sparkling Hop Water compared to flavored water. 2017-23
+ Bottled water innovation shaped by sustainability
- Graph 28: launches of water with ethical claims, 2019-23
+ Hesitancy towards alternative packaging stunts growth
+ Meet the on-the-go lifestyle with resealable packaging solutions
- Graph 29: launch of still and carbonated water by package type, 2018-23
+ Water gets a groovy refresh with fruity flavor boosts
+  Go simple with flavors and formulations in flavored water
+ Launches of flavored carbonated waters fall

- Graph 30: launch of flavored carbonated water, 2018-23

Marketing and advertising

+ Liquid Death; making water cool again

+ Hydration for a brain break

+  Water; the new luxury good and status symbol

+ Collaborations strengthen brand loyalty and promote trial

Opportunities

« Strategic brand partnerships position water brands in a new light
+ Promote hydration from the inside out

 Sustainable? Prove it

+ Inspire mixology with water for the sober-curious

- Graph 31: any interest or adherence to sober curious lifestyles, 2022

THE MARKET

Market context

Market drivers

+ Growing food and drink sales away-from-home create greater usage occasions for bottled water
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Fears for the future increase demand for packaged water
#stayhydrated... America's obsession with hydration
Environmental concerns and demand for plastic-free packaging turn the tide

New technologies threaten the bottled water industry

Market size and forecast

Retail sales and forecast of still and sparkling water

Retail sales and forecast of still and sparkling water, at current prices

Retail sales and forecast of still and sparkling water, at inflation-adjusted prices
Bottled water's growth accelerators; convenience, safety and health benefits

Market size and forecast

Market segmentation

Retail sales of still and sparkling water, by segment

- Graph 32: total retail sales and forecast of still and sparkling water, by segment, at current prices, 2018-28
Retail sales of still and sparkling water, by segment

Still and unflavored water take the lead in growth

- Graph 33: market share of still and sparkling waters, by segment, 2023

Market share/brand share

Sales of still and sparkling water, by company
Market share of flavored convenience/bottled still water and flavored seltzer/sparkling/mineral
- Graph 34: market share of flavored seltzer/sparkling/mineral, by leading companies and brands, rolling 52 weeks 2023

- Graph 35: market share of flavored convenience/bottled still water, by leading companies and brands, rolling 52

weeks 2023

Sales of flavored convenience/bottled still water, by company

With trendy flavors and nutritional enhancers, vitaminwater takes the lead

Sales of flavored seltzer/sparkling/mineral, by company

Newcomers in sparkling water see growth against declines in legacy brands

Market share of nonflavored convenience/bottled still water and nonflavored seltzer/sparkling/mineral

- Graph 36: market share of nonflavored convenience/bottled still water, by leading companies and brands, rolling 52
weeks 2023

- Graph 37: market share of of nonflavored seltzer/sparkling/mineral, by leading companies and brands, rolling 52

weeks 2023

Sales of nonflavored convenience/bottled still water, by company
Value is valiant in the still water segment

Sales of nonflavored seltzer/sparkling/mineral, by company

Topo Chico brings back the cool factor to plain sparkling water

Market share of non-flavored jug/bulk still water
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- Graph 38: market share of of nonflavored jug/bulk still water, by leading companies and brands, rolling 52 weeks 2023

Sales of nonflavored jug/bulk still water, by company

APPENDIX

Market definition

Consumer research methodology
Generations

Abbreviations and terms
Forecast

Forecast fan chart

The market

Retail sales and forecast of still and sparkling water, at current prices

Retail sales and forecast of still and sparkling water, at inflation-adjusted prices

Retail sales of still and sparkling water, by segment

Retail sales of still and sparkling water, by segment, 2021 and 2023

Total US retail sales and forecast of nonflavored convenience/bottled still water, at current prices
Total US retail sales and forecast of nonflavored convenience/bottled still water, at inflation-adjusted prices
Value, average price and volume of multi-outlet nonflavored convenience/bottled still water sales
Total US retail sales and forecast of flavored convenience/bottled still water, at current prices

Total US retail sales and forecast of flavored convenience/bottled still water, at inflation-adjusted prices
Value, average price and volume of multi-outlet flavored convenience/bottled still water sales

Total US retail sales and forecast of nonflavored jug/bulk still water, at current prices

Total US retail sales and forecast of nonflavored jug/bulk still water, at inflation-adjusted prices

Value, average price and volume of multi-outlet nonflavored jug/bulk still water sales

Total US retail sales and forecast of nonflavored seltzer/sparkling/mineral, at current prices

Total US retail sales and forecast of nonflavored seltzer/sparkling/mineral, at inflation-adjusted prices
Value, average price and volume of multi-outlet nonflavored seltzer/sparkling/mineral sales

Total US retail sales and forecast of flavored selizer/sparkling/mineral, at current prices

Total US retail sales and forecast of flavored seltzer/sparkling/mineral, at inflation-adjusted prices
Value, average price and volume of multi-outlet flavored selizer/sparkling/mineral sales

Total US retail sales of still and sparkling water, by channel, at current prices, 2018-23

Total US retail sales of still and sparkling water, by channel, at current prices, 2021 and 2023
Supermarket sales of still and sparkling water, at current prices

Convenience store sales of still and sparkling water, at current prices

Sales of still and sparkling water through other retail channels, at current prices

Sales of still and sparkling water, by company

Sales of flavored convenience/bottled still water, by company
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+ Sales of flavored seltzer/sparkling/mineral, by company
+ Sales of nonflavored convenience/bottled still water, by company
+ Sales of nonflavored jug/bulk still water, by company

+ Sales of nonflavored seltzer/sparkling/mineral, by company
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Disclaimer

This is marketing intelligence published by Mintel.
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