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Any ingredient,
functionality, or other
innovation must protect a
drink's flavor experience
to deliver on value. While
innovation in the non-
alcoholic space is robust,
keeping both brands and
consumers on their toes,
successful formulation
allows for new tastes
without too much mystery.

Trending Flavors And Ingredients In Non-Alcoholic
Beverages - US - 2024

This report looks at the following areas:

• Preferences in new flavor attributes for non-
alcoholic beverages
• Attitudes about flavors in non-alcoholic
beverages
• General attitudes about non-alcoholic
beverages
• Willingness to try new flavors by drink type
• Interest in and experience with specific flavors
of non-alcoholic beverages

Overview

When it comes to non-alcoholic drinks, flavor is
the ultimate function. With only 52% of consumers
agreeing that thirst quenching is their main
motivation in drinking a beverage, it's clear non-
alcoholic drinks are greater than the sum of their parts. Flavor may not translate to fun (only
41% agree NA drinks can still be fun), consumers don't agree if strong or mild flavors are ideal,
and format, to an extent, dictates flavor execution. But, underneath the seeming
contradictions and consumer attitudes that are relatively loosely held, a truth emerges: non-
alcoholic drinks are meant to be an experience of flavor. True, the experience differs by
drink type, but consumers are not going to drink any beverage, or hold positive associations, if
beverages taste bad.
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Thus, familiarity has a strong role in non-alcoholic beverage flavors and ingredients. If
consumers are at least somewhat familiar with the former or the latter, they can rest assured
that they'll likely enjoy an innovation. Without familiarity, products will have a much harder
road towards trial, especially as consumer budget remain tight.
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Report Content

EXECUTIVE SUMMARY

• What you need to know

• Consumer trends: key takeaways

• Opportunities

CONSUMER INSIGHTS

The non-alcoholic beverage consumer: fast facts

Non-alcoholic beverage associations

• Function and purpose drive key associations

- Graph 1: associations with non-alcoholic beverage types, 2023

New flavor preferences in non-alcoholic beverages

• Balance other attributes to reach refreshment goals

- Graph 2: non-alcoholic beverage preferences, 2024

• Refreshment can boost the profile of other attributes

- Graph 3: non-alcoholic beverage preferences, by region, 2024

• Opposittes attract for innovation

- Graph 4: non-alcoholic beverage preferences, by generation, 2024

• Consider flavor in the context of format

- Graph 5: non-alcoholic beverage preferences, by format, 2023

Attitudes about non-alcoholic beverages

• Flavor for the sake of flavor is more than ok

- Graph 6: attitudes about non-alcoholic beverages, 2023

• Flavors with function, before functional flavors

- Graph 7: attitudes about non-alcoholic drinks, by generation, 2023

• WFHers demand diversity from their beverages

- Graph 8: attitudes about non-alcoholic drinks, by work type, 2023

Willingness to try new flavors by drink type

• 100% juice hits a sweet spot

- Graph 9: willingness to try new flavors by drink type, ranked, 2023

• Familiarity breeds willingness to try new flavors

- Graph 10: willingness to try new flavors by drink type, ranked, by generation, 2023
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• Gender preferences for beverage type inform trial

- Graph 11: willingness to try new flavors by drink type, ranked, by gender, 2023

Attitudes about flavor and ingredient in non-alcoholic drinks

• Consumers are not overthinking their non-alcoholic drinking

- Graph 12: attitudes about flavors and ingredients in non-alcoholic drinks, 2023

• Nutritional tides make room for sweeter drinks

- Graph 13: attitudes about flavors and ingredients in non-alcoholic drinks, by generation, 2023

• Spotlight: attitudes and regions

Experience and interest in flavors

• Refreshing, fruit-forward flavors that lend themselves to sweetness win for trial and enjoyment

- Graph 14: interest in flavors of non-alcoholic drinks, 2023

• Celsius uses trendy flavor to boost functional profiles

• Sour can boost (almost) any flavor for young consumers

- Graph 15: interest in flavors of non-alcoholic drinks, by generation, 2023

• Regional differences are minimal, but the Midwest skews towards tradition

- Graph 16: interest in flavors of non-alcoholic drinks, by region, 2023

• Drinking vegetables, herbs and florals remain relatively niche

- Graph 17: interest in flavors and ingredients in non-alcoholic drinks, 2023

• Millennials are willing to go out on a limb for new flavors

- Graph 18: interest in flavors of non-alcoholic drinks, by generation, 2023

• The Midwest will not drink their vegetables

- Graph 19: interest in flavors of non-alcoholic drinks, by region, 2023

COMPETITIVE STRATEGIES

• Flavorscape AI

Launch activity and innovation

Product development – Now – What's trending

• Foodservice co-branding takes flavor innovation to the shelves

• Protein isn't enough for plant based BFY

• Fruity flavor pairings bring freshness to BFY soda

• Viral tart cherry drink brings on the zzz's, builds on mocktail hype and BFY trends

Product development – Near – What to watch for

• As more hop waters hop into the market, brands will need to clarify if ABV-free or not

• Veggies perform better together, particularly from iconic brand

• Gimme some (brown) sugar
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Product development – Next – What's in the pipeline

• Florals bloom with the right foundation

• Balance flavors, foundation to win with florals

• Pucker up for sour fruit flavors of all kinds

• Opportunities aren't souring with mouth-puckering flavors

• Ingredients like adaptogens need some positive PR to take advantage of consumer movement away from alcohol.

• More beverages, more opportunities

• Vary sweetness and familiarity within product mix(es)

THE MARKET

Market context

Market drivers

• Annual inflation unexpectedly rose in December, but still sits at its lowest levels in over two years

- Graph 20: headline CPI, core CPI, and shelter CPI, 2021-23

• Sober curiosity drives consumers towards NA beverages

- Graph 21: sober curious awareness and trial, 2023

- Graph 22: reasons for sober curiosity, 2023

• Alcohol alternative selection may depend on availibilty

- Graph 23: alcohol alternative consumption, 2023

• Find the function in different drink types

APPENDIX

• Market definition

• Consumer research methodology

• Generations

• Abbreviations and terms
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Disclaimer
This is marketing intelligence published by Mintel.
The consumer research exclusively commissioned
by Mintel was conducted by Kantar Profiles (See
Research Methodology for more information).
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